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17 Movember 2005

The Registrar

Business Acquisitions and Authorisationg
Commerce Commission

PO Box 2351

WEELINGTON

Pursuant to 588(1} of the Cominerce Act 1286 notice is hereby given seaking clearance of a proposed
business acquisifion,
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1.2

1.3

21

PART I: TRANSACTION DETAILS

THE BUSINESS ACQUISITION FOR WHICH CLEARANCE IS SOUGHT (QUESTION 1)

The acquisitios for which slearance is soughi {"the proposed acquisitfon”) Is the proposed
acquisition by GE Finance and Insurance ("GE"), of the husiness and assets of Pacific Retall
Services Limited, Pacific Retail Finance Limied and Monfreal Financial Services Limited {together
referred ko as “PRFY). GE also proposes to scguire Paclfic Relall Services Limited's 100%
sharehalding In Slmply Insurance New Zealand Limited.

The assets to ba acquired include goodwlll, recaivables, cash, shares, fixed assets, prepayments,
finanne contracts, the interests of PRF in any chattels that ara the sub)ect of a finance contract and
any other assets awned by PRF and employed in its business at the time of ssiflement. This |s
other than certain related party arrangements and taxation bensfiis.

At this stage GF is a conditional purchassr undar an agraement for sale and purchase of a
bluziness and assels dated 17 November 2085,

THE PERSON GiVING NOTICE {QUESTION 2)

Mi i Cock

Managing Direclor

GE Finance and Insurances
106 Customs Street Virast
Wiaduct Basin

Arickland

MNew Zealand
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Telephone: (09) 363 1350
Fax: (0d) 308 8357

{# is requested thel communicalion with the appficant is fo be wia.

Miriam Dean Q2
PO Box 4111
Shortland Street
Auckiand

Dl {09 377 8859
Fax: (08} 377 8060
Email; miram@barrists.co.nz

And copied o

Graenne Hall
Buddie Findlay
PO Box 1433
Auckland

DD4: (09} 358 7046
Fax: {09) 353 2055
Email: graeme. hallif@buddlefindlay. com

CONFIDENTIALITY {QUESTION 3]

A confidentiality order |5 reguested for Lhe specifis information contained in or attached o he
notice which is set out M sguars brackels and marked "Confidential" in tha margin, Confidential
information is deleted in the "Public Copy™ of this notice.

This basis of the request for a confidentiglity order is that the identlfisd confidential information is
commercially sensliive. Disclosurs would be seriousty prejudicial to GE and PRF and could result
in financial kass and |oss of competitive advantage. GE also relies on s9(2)(b) of the Official
Infarmation Act 1882,

Pursuant to section 100{2){a) of the Commercs Act 1986, GE requests that the corfldentiality order
remains in force for the maxiawm period, belng untit the expiralion of 20 working days after the
daie of final Setermination, or withdrawal of the application by the parties.

PARTICIPANTS (QUESTION 4)

GE: Refer to section 2 for addressfoontact details, |n Maw Zealand GE is represented through a
range of buslnesses as discussed in Decision 481 (GE Capital Finance, AGC).

PRF: &ddress and contact details are as follows:
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Liz Style

General Counsel

Pacific Retail Group Limfed
PO Box 81141

Auckland

DBl {oW) 252 1213
Faw: {09) 363 1203
Email: |style@cullanimrest.com

INTERCONNECTED OR ASSCQCIATED PARTIES OF EACH PARTICIPANT [QUESTION 5)

GE: GE ig part of the financial services division of the US conglomerate, General Electric Co.
{"General Elactric”) based in Cannecticut. Generat Electria is listed on the New York Stock
£xchange (its princlpat exchange), the Boston Stogk Exchange and also on certain non-US stock
exchanges, inciuding the London Stock Exchange. The tap 10 institutional sharehiolders combinad
hotd 18% of General Electric.

General Electtlc now operates 5 wids range of manufackuring and service divisions araund Lhe

world through six business units:

fa) GE Infrastructure (providers of fundamental {echnologies to developed, daveloping and
ermearging countriss, including aircraft engines, energy, olf and gas, rail and water process
technologias and services. 3E Infrastrucicre alsa provides avlatlon and energy leasing and

financing services);

By GE Industrial {provides a broad range of produats and services throughout the world,
Including sppliances, lighting and industrial products; factory automation systems; plastics,
sificones and quartz produsts; security and sensors technology, and egulpment financing,
management and operating services);

{c) GE Commergial Finrancial Services [offers an array of services and products atmed af
anabling husiness worfdwide to grow. GE Commerdlal Finance provides loans, operating
teasas, financing programs, cammercial insurance and reinsurancae, and other services);

{d} NBC Universal {one of the world's leading media and entertainment companiss in lhe
devalopment, praduction and marketing of entertainment, news and infarmation to a global
audiance);

(e} GE Healthcare (experilse In madizal imaging and information fechnolagies, medlcal
diagnostics, pattant menituring syslems, dissase research, drug discavery and
biopharmaceutical manufacturing fechnolugies is dedicated to defecting diseass sarlier and
halping physicians tailor treatment far individual patlents); and

tf}  GE Consumer Finance {provider, under the "GE Money™ brand, of crodit services fo
consumers, retailers and auto dealers in countries around the world, offering fingncial
producks such as private labe! credit cards, personal toans, bank cards, auto beans and
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lpases, mortgages, corporate ravel and purchasing cards, debt consolidation and home

equity loans and credi insurance),

The MNew Zeafand General Etectric subsidiaries which are frading are listed in appendix 1. The
relevant subsidiary for present purpases is GE Finance and Insurance (trading under the GE
Money brand} and providing sonsumers with a broad range of consumer finance products.

PRF: Facific Retail Services Limited has the following subsidiaries:
{a) Pacific Retall Finance Limited;

fly  Mankreal Financlal Setvices Limited; and

fo)  Simply Insurance Mew Zeafand Elmited.

A% stated in section 1 ahove, GE proposes to acquire the assets of the first two of these
subsidiaries a3 part of the proposed acquisilion, logether with Pacilic Refail Services Limited's
sharehcoiding In the third company.

Following the propossd acquisition, BE or an interconnected bady corporate purchaser will own the
assets identified in paragraph 1.2 abave.

DETAILS OF ANY CROSS BENEFICIAL INTERESTS, ENTITLEMENTS, OR PECUNIARY
INTEREST BETWEEN THE PARTICIPANTS (QUESTION 6)

GE: GE haids na interests or entitlemants in PRIF or in its parent or related companles.

PRF: PRF holds no interest or entilements In GE or in i parent or refated companies.

DETAILS OF ANY LINKS, FORMAL OR INFORMAL BETWEEN ANY PARTICHPANTS
INCLUDING INTERCONNECTED BODIES CORPORATE AND OTHER PERSONS IDENTIFIED
AT PARAGRAFH 5 AND ITS/THEIR EXISTING COMPETITORS IN EACH MARKET

GE: GE has no formal or informat links with any other bank or finahes company in New Zealand
ather than its other GE entities identified in appendlx 1.

PRF: Pacific Retall Group Limited, ha cwner of Pacific Retail Services Limited, is 81.3% owned by
interests associated with Cullen Investments Limitad which, in furn, has a 50% Interest in Hanover
Group Limiled. One of the areas of business of Hanover Group is financial services and Hanover's
financial services division containg within iE Elders Finance Limited, Hangver Equity Partners
Limited, tnited Horme Loans New Zealand Limited, Leasing Solutions Limited, Mationwide Finance
Lirtiled, EAl Finance Limlted, Australian Finance Direct Limited, United Finance Limited and
Aldarsgate [ngurance Limited.

BETAILS OF ANY BIRECTORS OF THE ACQUIRER ALSO HOLDING DIRECTORSHIPS IN
ANY OTHER COMPANIES WHICH ARE INVOLVED IN THE MARKETS IN WHICH THE
TARGET GOMPANY/BUSINESS OPERATES {QUESTION 8)

GE; Mo directors of GE hold directorships In any comgpeting rompanies,
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PRF: Mo directors of PRF hold direciorshins in any competing comparies.

THE BUSIMESS ACTIVITIES OF FACH PARTICIPANT (QUESTION 23

GE: Asidentified in section 5 above, within the General Electric group there is & diverse rangs of
husinesses. Enclosed with this notice as appendix 2 is a brochure describing the range of goods
and services provided by the group in Auskralia and New Zealand. Relevant for present purposes,
the proposed acguisition invelves the GE Consumer Finance business that trsdes globally under

the "GE Money” brand.’

GE Capital was created In the 1930s ko help Geners Electric's customers who needed sppliances
during the dapth of the Depression. In the 1960s General Blectric began to diversily into
consumer, commercial and IRdustrial markets, i 2003 GE Capital was spil Info 4 business units,
recognising the significant skize to which the business had grown. Today, GE Consumer Finance is
the third largest of General Electric’s husiness units, with assets In 47 countries around the world,

operating under the glokal brand of "GE Money”.
GE Money offera a full range of innovativa financial products to suit consumers’ needs. Those

products include private fabel credit cards, personal loans, bank cards, auto inans and leases,
mortgages, corparate travel and prrchasing cards, debt consclidation, home eguity loans and

credlt instrance.

et h et
GE Muney's New Zealand consurnat finance receivables totalled %@%
30 June 2005,

The products provided in New Zealand by GE under the GE Maney busingss are:

{a} Sales Finance: GE offers the "GE Credilling” product to consumers via retailers io finance
tha purchaae of 3 rangs of goads being principally, but not Imited to, "big ticke! items" such
as whitegoods and browrwars, furniture and floor coverings. GE Creditline receivables are

3 [n the case of the GE CreditLine product, GE Mansy contracts directly

¥ GE's Credifline is essentially 2 card hased

with both the consumer and the retailer,
revolving credit fanility.;

(o)  Personal Loans, secured and unsacursdparsund! Faans digtributed through 17 GE Monay

Alihough thare will be some fimited aggregation of PRF and GE'E [nsurance businesses, no possible comReition
implications arse. The Insusrance industry has innumeratte partlclpants and the zgrragation of e insurance businesses S
likkaly %o reswdk in incred sat market shara of GEs insurance business of EiEsmraaig]

Thiz Invalves a cradit cantract between GE At e customer typically invalving an inttial interest free periad or ofhar
advartageous 1orms. Aleo, GF has a separake agreement with the retaller purswant to which ihe retailar will pay for parl or
all of G55 cost of funds for the interest fres parlod offered to the consumar, oc IF the foan |2 intetast bearng, the retailer is
pald 3 commission by GE.

A ravalvlng cradic Bacility is & llne af credit wiera the customear pays a manthly commitrment fee ant |5 then allowsd 0 use
the funds when they are needad. Unllke a traditionst reducing or instaiment based mortgagas, a ravolving credit fasility
docs not have = fxed nember of payments and can ba used up io certain lime oF peid down 21 any fme.
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{e) insurance: GE offers to consumers term lifs policies, consumer credit insuranca, and
general insuransce {wilh the katter being underwrittan iy Tower Insurance).

GE also has a Commerslal Finance business oparating in New Zealand foousing on financlng for
o T
business. GE Commercial Finance has receivables of [ B ‘*“3"3 Praducts offered by GE

Commercial Finange include:

« Corparate Lending

« Fguipment Finance

+ Fleel Services

v Insurancs Premium Financing
s Aszet Managsmont Services
s HReal Estate Finance

« Dhistribufion Finance.

FRF: PRFis a consumer finance provides. Its main activities in relatlon to financing are the
provigion of hire purchass finance and personal loans and associated insurance and funding
activities to members of the pubtic, retatlers and their clstomers. in particutar, ft offers:

{a}  hire purchese finance to consumears via large retaflers such as Noel Leeming and Bond &
Bond;

{b}  hire purchase finance o consumers via approximately 500 smaller retailers;

fc}  personal loane and consumer credit insurance to the public from its Auckland Call Centre,
and

(d) rslsil dobenture investments direct to the public and via financial intermediaries.

The origins of Pacific Retall Finance Group (“PRFG") coincided with the formation of the Mot
Laerning retall chain of whiteware stores. |n 2004 the assets of Noal Lasming and Bond & Bond
were sold by Pacific Retail Group Limited ("PRG") fo Retall Investments Group Limited (now called
Moel { eeming Group Limited (*NLG™), & vehicte of Gresham Private Equily}. As part of that
fransaction, PRFG entered into a 10 year agresment to supply point of sale finance to NLG. Since
2001, PRFG has marketed itsalf to relailers other than NLG Le, the 500 smaller ratailers mentioned
above {9.7{b}). In 2002 PFRG establlshed a direct marketing call cenlre to market persoenal [oan

pradecis.

In relation ks PRF's hire purchase finanss, these inans are typicalty small loans secured against
whiteware or brownwares goads. Dwnership of the underlying goods rests with PREF uatil the hire
purchass loan is repaid. PRF contracts diesctly with the retailer. The contract is purchased at an
interest rate which is agreed by PRF and the particular retailer. The retailer in turn sets the interest
rate charged to the customer. The difference ascrues to the retailer as a commisston.

Fage &
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The value of PRF's receivablas for consumer flnans
rch 2005. Hire purchase finance comprised

AT
2,

5], In acdition PRF had commareial finance receivables of [H

THE REASONS FOR THE PROPOSAL AND THE INTENTIONS IN RESPECT QF THE
ACQUIRED OR MERGED BUSINESS [QUESTION 10}

FRG recently announced s irferiion lo divest alt or part of PRFG. GE is at this stage of the sale
process a conditional purchaser.

A3 a relatively new cormpany in New Zealand entering areas traditionafly dominated by banks and
other established players, GE's business modsl, both in New Zealand and glubally, is growing its

business thraugh & combination of acqusitions and organic growth. GE is keen o achieve critlcal
mass by making acyuislons thal fit within lis bustness plan and mest required refurns.

FRF cffers the ability for GE ta broaden its distribution and to extend its range of financial service
offerings into hire purchase finance, personal loans and assaciated insurance activities. PRF's
axisting customer database, its high growth direct businass and Hs strong direct tnarketing skifls will
provide leads for branches as well as increazed opportunities to cross-sell other GE products.
Income derfved from cross-seting is an increas|ngly impartant component of GE's business model.
Cne of the benefits of the proposed acguisition Is that GE witl assume PRF's rights and obllgalions
under the existing 10 year Criginallen Agreement with NLG 1o provide point-of-sale finance ta the
Noet Leeming and Band & Sond storss (subject to soma amandments}.

GE also expects that the asquisition will allow it ko obtain scale and seope efficiencies from the
sombination of its existing operations with thosa of PRF. PRF has a fully scated and high growth
direct business, combined with strong direct markating skills.

This will enable GE to utilise hetter the fesourges it expends on cross-selling to its customers,
GE's strategy is to ensure customer centricity in ol of its business activities, and it continualy
slrives fo develop customer focused initiatives and programs to exteact value from its existing and

acquired businesaes.

In summary, the acquisition wil enhance GE's atility to compete by broadening distribution and
extending the range of product offerings to originate new business, compete against the credit cartd
issuers and the retail infrastruciure/base of the banks and provide a larger customer base within

which to cross-zei its financial products,

4

PRF has ceased the provision of nen-consumer toans.

Page 7
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PART R: IDENTIFICATION OF MARKETS AFFECTED

Horizontal Aggregation

11. THE MARKETS IN WHICH THERE WOQULD BE AN AGGREGATION OF BUSINESS
ACTIVITIES AS A RESULT OF THE PROPOSED ACQUISITION {QUESTION 11}

11,1 As PRF does not provide business or mator vahicle finance® {at polnt-of-sais), there is no question
of any aggregation of business in refation to those activities. Howevar, buth parties offer personal
loan and paint-of-sale finance products which may be grouped together (and with other products,
discussed below) under the heading “consumer finance products”,

11.2 3F considers that for the purposes of this apylication, the relevant market Is the New Zealand
market for the supply of consumer finance praduets. This market definition is conslstent with
acoepted competition principles. These principles emphasise that a market should be defined in a
way that best assists the analysis of the competitive impact of the propesed acquisilion. The
market must, uimatsly, be determined in the words of the Act as a matter of fact and commarcial
commonsenss; Commission Margers of Acquisition Guidelines (Fage 14); Bramblas New Zealand
timited v The Gommerce Commission & Anor {High Court, Auckland, CIV2115-03, 24 October
2005), {paragraph 21}

113 Ia Commerce Commission Decision 461 (" Declsion 461"}, the Commission detarmired that the
finance products offered by New Zealand's financiat institulions could be divided into consumer
finance and business finance, being distinct and separate markets, As PRF is not a business
finance provider, the sections of Decision 461 dealing with the business finance markel are not
relevant for gresent purposes,

11.4 In determining the relsvant market vis-3-vis the conswmer finance activities of AGC and GEC, the
Commisaion anafysed that acquisition in terms of both a (wider) New Zealand market faor tha suaply
of cansumer finance products and, atternatively, a (narmower) New Zealand marked for retail
merchant finance {effectively as narrow a market as point—of-sale financing). However, GE
cansiders that the proper conclusion is that the (wider) consumer finance market as defined by the
Commission in Decision 461 is the relevant markst. Support for this view is drawn from Decision
451 itzelf:

fa)  at paragraph 64, the Commission expressly stated that defining a retall merchant finance
markat was "tao narraw” given he substitulability of credit cards and banking finance

(parggraph B4);
(b it expanded on this Teasoning at paragraph 138, stating:

“in addition to divect Fnance related o marchant safes, the Commissian suggests
ihai credit card sales, which are substitutable for finance company funding, and
commodity purchase finance from banks {including those purchases added 1o 3
pre-existing morlgage facility} further dilule ihe concentration of existing
compefitors i this market”

® FRF does nel previde mator vehicla inanes al poinkof-sale alihough obviously It may via its persortel Inan businasa.

Pags &
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rrearket, there is effectively ne differsnce between thal market and the consumer tinance
market as both include net just finance companles but #4150 a wide variety of other lending

institutions. The Comimission set this out explicitly in paragraph 140, stating:

“The retail merchant finance rmarket is significantly farger thar indicafed in Table 3
[which iisted 7 entities] ...and fncludes registered banks and credit card {ssuers.”

{Ermphasis added}.

Demand side substitutabiilby

11.5 Asthe Commisslon recognised in Decision 461, as a matter of fact and commercial common
sense, GE and PRF’s point-of-sate finance products compets with a wide range of substltule
products on the demand slds. f & purchaser (or retailer) wishes to finance the purchase of &

particular praduct, they can utilise a range of options, These include the use of in-slore consurner
finance, cradit {and charge) cards, personal loans and revolving credit facitities offered by
mortgage providers. Each of these products, although differenlialed to varying degress, perform

the same function i.e. the provision of consumer finance and are substitutable for each other.

11.6 The following table notes the key features of these products as follows {Table 1)

Product mtorost interesl Security Transaction | Distribution Flaxibla Qther
rate fraa reguired zosts draw-
parled? down?
Covd-based | 231024 Yes Mo Leww Fetailers ] Fo be uaed
revgiving pernerdt at
credit paricipatig
retgilars;
cash
advance
farllity
! o
§ Mirs 17 to 24 Yes Yes Low Retailers No
purchasn pm‘cﬂm“
Fetaslar- 2 to 24 Yeas Mo Loer Riatailars Mo
issua pereant’
cards
Cradit card 18 0 20 ez Mo Lo Barks Yes Lewalty
p:.-:n:.ant“ {allher pranranmos;
branch or rash
websita) advance
Farzifity
Pureanal j2ta 17 il 12 ¥eus High Eranches o
loan parcant”
Mortgage TAwst Mo Yas Hlgl Branches Yag Fesyulre
perianl hosa as

purchase as naled hare.

Tie Interest rates quated in this nalk ara tha Lypicak eangs of values [ie. excluding significant culllers) ghven on the
wneinterest.oo.ne sie fos the patticular fosn product, aceessed an B/82005.

Supra aiaate 7.
Supra a1 noke .

Tha wabslle weay.sorted.org.qz gives & somperlsen of lhe range of Interesk rates for different lasn types, [neluding hira

The websile wew.inderest.cone gives weekly inferest rates for the majer lending instltullans far a vasiely of Ioan preducts.
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(fined) o sacurlty {65
850D parzent of
parcent Haw
{flaallng’'” Zealanders
wn e
harmes they
e 1.}

1.7

Whila personal loans tend to have lower [nterest rates than polnt-of-sale and credit card finance,
they aiso have offselfing disadvantages, e.g., ho interesi-free period and a higher transaclion cost
trr set up. Accordingly, he true “cost” of credit between the in-store finance preducts and personal
lpans are cieser than hey might appesr from a comparison of interest rates only.

GE considers that thers | & high degree of substitutability between these produets. They alt
pravide the same function and the evidence in the market place is that there s increasing
competition belween point-of-sale products, credit cards, personat loans {whether from finance
companies of hanks and related institutions) and revolving merigags facillies. GE refers also to
the Memorandum prepared by CRA international Limited {"CRA") which has been engaged lo
assist in retaflen to the issue of market definition. This Memorandum | attached as appendix 3
and provides vatious empirical data supporting GE's view that the various consumer finance
products available are all substitutalle for each other, The CRA memorandum also discusses the
approptiats framework for analysing markst definition when products are differentiated - simply
comparing prices |s not sufficient. Furthermore, the CRA memarandum provides what limited data
is available in relation 1o he lkely position of credit card usage that relates ta "big ticket" household
Hems.

Supply side substitutability

118

On the supply sids, the market comprises a range of intitutions which are able to provida palnt-of-
sale finance as well as other forms of credit. Banks, building sccieties, credit unions, cred|t card
lssuers, ather finance companies (providing commerclal or 2140 finance) and relaiiers offering thekr
own in-houss finance are all able to provide such products If they ¢ chose.  As the Comimissian
has previougly acknowledged, banks, in particular, have tha means to expand into the point-of-sale
praducts if they percelve a commercial opportunity (o do so: Decision 461 (paragraph BY) ang see
further paragraph 18.3 below.

11.10 The sames applies to the building societies. For example, Financs Now is a subsidiary of the

Sputhland Bullding Society and has recently expanded to provide personal loans and hire purchase
finance {including to retailers such as Dick Swith and Furniture City) throughout Mew Zealand.
Conslsterd with Decision 461, this example provides further evidence that thera are no materiat
barriers ko expangian into new segments of the markel.

11.11 Although, for present purposes, GE accepts that consumer finance and business finance are not

substibitable on the demand side, as the Commmission noted in Decision 461 (paragraph 48}, 2
number of finance comparies provide both consumer and business fnance products. Companies
offering business finance would ihsrefore also have the capacity to supply consumer finance
producks i they destred {0 do so,

"

Supra ak nata 7.
Statiglice New Zaaland, 2601 Cenzus of Population and Owelings,

Fage 10
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11,12 GE considers that the key features of the consumer finance market are thersfore as follows:

(a}

{

(¢}

products: GE agrees with the definitlon used in Decision 461 1hat the consumer finance
rarket involves the provision of a wide rangs of finance products to consumer. GE says
that this market includes point-of-sale finance, personal ivans, credit cards and revolving

credit and mortgags facililies: see also Tabls 1 above.

functional fevel: GE agrees that the functional level is the supply of consumer finance

products: Declslon 461 {(at paragraph 80}

geographical area; GE agrees that the relevant geagraphical markel is New Zealand as a

whole; Desision 461 {at paragraph 38

parties: The malor parlicipants in the consumer finance market are as foflows:

{i)

finance comparies. A llst of the 46 finance companies operating in New Zealand,
accarding 1o the KPMG Financial Institutions Performance Survay 2005 ("the
Survey') s annexed as appendix 4. |tis to be emphasised that the Survey onty
relates to finance comoanies having a total assel threshold of $40 million. Thers
would be any number of smaller finance companies providing local (and even
nationall cansumer finance. GE's experience in Mew Zealand is that New Zeatand
ilkely has mare finance companies per capita than anywhere else in the warld. (One
has only 1o fook at one of the Saturday national newspapers o ses how many finance
companies ara advertising for funding). It s because there are so many finance
companies In Mew Zeatand, and it is so sasy {0 establish a finance campany, that the
Government has decided to review whether regulation of the sector is adequate.

In appendix 4 the finances companies providing consumer tinance are asterived. GE
noies that these include:

ta) Fisher & Paykel Finance Limited {"F PF"), a division of Figher & Paykel
Appliance, FPF acyuired Farmers Finance In 2003 which significantly
increaszed the soale of its busineas. FPF's products Include consumar finance
(hire purchase, Farmers’ card' and Q" card'™), squipment finance, consumer
insuranca and persanal foans. FPF has traditionally focussed on the hire
purchase segment of the market.

{bY  Financa Now, a nationwlde financing company established in 2000 (whose
mafority shareholdsr is Southfand Bullding Sociely). Finance Now provides hire
purchase finance through stores throughout New Zeatand, motor vehicle
finance, secured and unsecured gersonal loans and insurance products.

The Farmers carg offars ne application fees, anoal account fees and up bo 55 days [nterest free credit, |t can b used at
over W0 redsil sutlsts aatlanwlde,

The & Card is 8 point of sale gard, which ¢an be used to purchasa a range of consumer produats, tncleding these of
competiars. Putchases ane put straight oo the card,  There are no applicallon forms o fill i, Whan 3 putchase is mate
widh 84 Card, tha purchasar is able to set the amouat and dedal number of repaymednts. The purchaser can ehoose ta

select the mirimure repayrenl o sed repayments as high as deslred,

Page 17
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Geneva Finance, a nationwide financing company established in 2002 which
has a network of T8 branches across the country providing personal lending,
retail financs and morgage lending. Currently Geneva has over 18,000 small
consumar |gmns on its hooks with a total value exceeding B70 milllon,

Gilrgse Finance, a nationwide retail financing company established in 192,
which provides finance for the purchase of compuier equipmant, cars, office
equipment, appliances or other merchandise. Consumers submit ontine
application forms for approval and then flnalise documentation wilh the dealar.
The dealer submits completed docurmantation and is paid directly by Gilrose.
The consumet ean iform any dealer that it wishes to use Gilrose Flnance.

FAl Finance, a natiorwide fitancing campany providing retai finance and

" personal lending. Formerly a part of the FA] Insurance Group, it was purchased

by the Hanover Group in 2002,

Five Star Consumer Finance, a natiorwdde financing company which changed
from lts origingl name "Five Star Credit Limited" in Aprit 2001 (incorporated in
1988). Five Star provides retall finance and simall personal and business loans.
The MNew Zealand Relailers Association (inc) {"MZRA™) has negotiated a
ftavaurable arrangerment with Five Star for the supply of congumer finance to its
members. NZRA has apafoximately 3,000 members and 8,000 storafronts,'*

Yas Finange, an Auckland based finance company which changed its name
from "Currency House Finance” in 2001 (originally incorporaked in 1997} 1t
offers retail fimance {including hire purchase facilitles), vehicle and marine
ftnarce, parsonal loans and business {asset) finance. Services are offered
nalionwide via online contact and applicalion faciibes,

South Canterbury Finance Group, founded in 1826. |t has aggressively
expandad since lhe 1990s. Throwagh its subsidiaries siich as Otago Finance,
Canferbury Finance and Waikafo Finance, it offars personal lending and
dealerfretail finance facilities as well as commercial, leasing and Lusiness
tending.'®

It should be noted that there are, of course, & number of finance companies that have
presently chosan to provide business or motor vehidle finance only: see appendix 4.
UDG In particutar, is one of the leading providers of business (asset) finance. As the
Commission recognised in Dacision 461 {paragraph 114) UDC therefors posss
considarable constraint on the merged entity and ofher competitars in ihe conswimner

finance market by virtve of its substantial size™

rerfstered banks. A list of the 18 registered banks operating in New Zeafand in 2905,
according to the Reserve Bank of New Zealand Financial Stability Report, May 2005
f*he Report"), ks annexad as appendix 5;

Sea: werw, retaiforg, nzME fEml and hitpcfmoneyenline ce.nzfoffersSstarpansumarn.

O 2 Mevembar 2005 South Canterbury Financa confirmed 1hat it is greparing to fist on the aw Zeatand Steck Exchange.
The company posted a record after tex preflt of $26.8m fol tho year o June. See New Zealand Herald, "Sauth Canterbury
rinance todist”,  Movamber 2005,
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(iliy  twilding societies. A list of the 14 registered bullding societies {10 of which are active
according to the Report, page 22} operating in New Zeatand in 2005, according o
tew Zeatand Companies Office, is annexed as appendix 6. Building Societies ane
essertially registered banks. They provide banking services equivalsnt ko registered
banks, including persenal lending.

(iw} creditunions. A list of the 55 active credit usions operating in New Zealand in 2005,
aceording to the New Zsaland Companies Offics, is annexed as appendix T, Credit
unions are members’ co-operations astablshed within the membership. Credit unions
provide a range of banking products and services including personal, home and

vehicle loans and credlt cards.

{v}  merchants which offer in-store finenclng programmes. Marchants currently cifering in-
store financing prograimmes in New Zeatand include:

- Furniture City
- Srrith City (Jarge refailar in the South [sland)
- Meiklies Retravision {5 stores)

- Harvey Marman {which has #s own in-house finance company Network
Consumer Flnance (N2 Limitad ("NCF"). Leasing arrangerments are also
offered by Harvey Norman through a company calied Flexirent Capital (N2}
Limikad)

- Urtil recentty some Mitre 10 stores had thefr own in-store finance. This is being
phased aut at present. GE's CreditLine product is being Indraduced in to these

stores.

Further detal about the nalure of New Zealand consumer finance providers is also set outin
sactlon 13 below.

Summary

11.13 Accordingly, for the purpuses of the competition analysis, GE adopts the Commission’s “consumer

finance” market definition. However, even if the Commission were to take the view that the
relevant market is the retail finance market, itis to be emphasised that the end result will be the
same and the proposed acguisition will not substantially leszen competition.  This is because
whather other products tike credit cards, persunet loans and revolving credit faciities are within or
atside the relevant raarket definition, lhere can be litie doubt that these products pravide a
competitive restraint. Consumers would, in the event of increased prices or reduced service by the
merged entity, hava tha ability to finance "big licket" items by these other means. The merged
entity would therefore ba constrained by price compaelition regardless of whather these products
strictly fall within or putside the market'®,

The applicant reffes an Srambles (High Court) which smpihaslses the need to consider the degree af congdisin from
alternative praducts whether in or cutside the rmarkel: paragraphs 81, 137, 1268. Alep, Decision 461 ifself whare, tha
Commission ackrewledoed the compefitive constraints af thesa other products even in the yentest of 2 narmow retail flnance
market.
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STANDARDISED OR DIFFERENTIATED MARKET [QUESTION 12}

In Decision 481 {at paragraph 101), the Commission feund that in the consumer finance market
(and retait and business finance markets) the “product is differentisfed fo a dagrae, and this has o
b ingorporated inta the market anafysis.” However, the Commission concluded that the products
ware not so differentiated as to “warrant the specil aralveia associated with fully differentialed
productz.” In GE's view (his conclusion remains correct and bs alsa illustrated by Tabte 1 above'.

NATURE OF DIFFERENTIATION

The principal differentlating characteristics of products

3.1

13.2

Tha pringipal factors which cause consumer fiiance services to be differentlated from each other

are as follows:

fa)  type of facility {e.g. fixed closed end Ioan, charge and credit cards, revolving credit, lease,
hire purchase agreement};

fb)  interest rate and interesi-free period,
fe)  term and repayment freguency;
fd] the type of security {if any} required,

) transaction costs associated with the use of the product (i.e. does the toan nesd to be
negotiated each time the facitity is uged);

{ft  other terms and fees (e.g. application fee, repayment insurance).
See also Table 1 ahovea.

As nated in Decision 461, service is also a differentiating faclor. In this regard, malters such as the
hours of operation of the provider, the spesd of processing applications and sccassibilily of
products are relevant io consumer choice,

The extent to which product differentiation Jeads fims to tailor and market their products to

particular buyer groups or market niches

1332

GE and other suppliers have chosen to diskibute part of the range of thelr consumer finance
products (eg the GF Creditline product, FRF's hire purchase product and Fisher & Paykels' "2
and Farmers' cards) viz he retailers. They have done 50 for good commersial and marketing
reasons. The fact they have chasen to taller some of theit products 1o this particular Buyer graup

does noi, howevear, constitute them as & eparate market.

See also Deaisian 281 (Caramadiames Hardie) and Necisian 399 (Sovtfrern Crossideial where the Commisslon
recosnlgad that despite considerable pricing diffaranllals batweon the vireaus china snd plastc tlist products [Declion
2011 and medical incuras e glans (Decision 3993 so thol they wers nof peefast subslitotes for the olher, a SSNEP woeld
nevertheless he consiralned by price competiion hetween them. Therstora, alk products Fell in to the same market. GE
says the same feasoning applies hera.
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Degree of subsftutabflity

13.4

There is a high degree of product substitutability within the consurmer finance market, enabling
consumers to switch qulckly and easily between providers. Furtharmaore, it is not uncemmon for
conslmers o take advantage of more thah one typs of consumer finance produst and to have a
"portfolle” of loans and fingncing arrangements, GE considars that the fallowing passages fram
Dacision 461 rermain relevant ko an analysis of the extent of such subslittabifity:

"t can be argued that a number of finance products are subsiifutable on the demeand side.
Whils there are variances batwean the different forms of fending with aiffgrent lemms,
intares? rates, payment conditions, and so on, consumers tend fo vtilise the different
lending formats imterchangeakfy. " (paragraph 43) {(Emphiasls added),

“The hlgh level of substitutability hehween financing formats suggests thal finance
compatias, bamks and credit card issuers fall within the sarme matked. " {paragraph 48)
{Emphasis added).

"The Commission concludes that banks and credit card Issuers ave included in the
cansumer finance market to the extent that the producis that they cffer are
subsiitutable [even though interest rates on oredit cards are higher). An appfication of o
ssnip reveals that similar bank products and credit cards should be included in the
market. This is largefly consistent with the views of market participants, both in the
consumer and business markets, who suggest that eustomers would switch fo ather
financlal product providers if the merged entity were 1o raise prices (fe increase the
costs of horrowing above current market fovels without justification). Switching can be
affacted almost immediately and without significamt cost."{paragraph 71} (Emphasis atdded).

"The cross over of product lines between fironce companies and banks in the consume:
market has increased, particularly with the developmani of a revoiving morfgage
praguct This marfgage aflows consumers 1o add naw purciteses (such as furnifure, & car,
hoat or famity holiday) onta their existing morigage. Traditionally, these purchases would
have bean financed through a reteifer seheme, matar vehicls trader and financier, or thraugh
& specific term loan or instalment foan frarm the bank. As a result, consumer retail
financiers face indirect competftion from motigage lenders. However, the ability of a
consumar to ting-fence' is risk, or siructure #s Fnance for & parficufar purchase remaing
papular with consumers. " {paragraph 87) (Emphasis added).

Which praducts are imare {or less) closely substitutabla’?

135

13.6

As a result of the high degree of crass-over batween Ihe various types of consumer finance
products, it is difficult to determine which products are more classfy substitutable than others.

3E considers that the closest demand-side substitutes to its consurner finance praducts are credit
{charge) cards, personal loans {whether offered by finance companies, banks or building sacielies/
credit unions) and revalving credit Facilities offered by mortgage providers, Al of these offer a
redalively easy method of ocbtaining creditfinarcs,
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O patticular note is the fact that the Inlerest rates offerad by the retait finance companies ate very
simifar to those offered by the credit card issuers, bath of which alse traditionally provide aninterest
iree period. indeed, the consumer (inance products offered by the retall finance companies like
GE, PRF and Fisher & Payksl are increasingly resembling a credlt card type product. This is to the
paint where the flnancier will provide the customer with & “credit” card (eg Fisher & Paykels' Q)"
card, the Farmers’ card, the GF Credilbing sard and the Warsholise's Red Card). Moreover, in the
rase of the GE Creditline card, this can be used to withdraw money from ATM machines and
effect EFTPUS trangactions {just as can be done with a credit card). Accordingly, if the merged
entity were to increase ptloes or reduce service then there is 2 substantial risk i would lose
slstamers to other products, in particular, credit cards,

This increasing trend is also demenstrated conversely by the introduction in Australia of a new
Hong Kong and Shanghai Banking Carporation Limited ("HSBC") credit card. The HSBC card
provides the ability to get extended interest free perfods on spacific large purchases. Most credit
cards offer interest free terms on credit card purchases {ranging between 42 - §2 days}. In addilion
ta that the HSBC credit cards offer a number of extendad interest free pariods ranging from their
most common 90 day nterest Free' promotion (with no Merchant Service Fee charged to the
retailer) right theough o 24 ard 36 manth terms with various payment aptions to suit thelr
cuslomers. Their card also offers a reduced interest rate oh balances transferrad from olher credit
cards for & spacified term (currerdly they are running a 0% & manth infroductory offer in the
Austratian Market). The ability individually to distinguish specific purchasss and apply differart
interest rates gives the HSBC card a highar functionatity than a normal credit card. By offering
interest free pariods on larger purchases, the HSBC card largets the type of larger purchases that
GE's Creditline card would targel, white remaining a credit card. There must be a prospect that
this type of product will be Intraduced in New Zealand. The imporiant point is that it clearly
demonzirates the "cross over” betwesn in-store credit and credit cards and the ability of banks and
credit card issuets to expand into the point-of-sale segment of the market,

Cbviausty, there are strong similarilies betwaen the personal loans offered by finance companies
and those offered by registered banks {as well as building socielissferedit uniens) and belween
these persanal leans and polnt-of-sale financing products. A purchaser of a "big ticket” item can
choose to arrange @ personal loan via any humber of finance companies or by hisfher bank. A
consumer can — aven at the store — call a finance company call centre if they wouid rather take ot
a personaf loan to finance their purchase rather than using point-of-sale creditflnancing. The
Commission acknowledged in Decision 507 (AMZ/BNZ) that there “appsar to be plenty of providars
of parsonal loans*{paragraph 211). (Also, the obvious compstillon befween banks and finance

companies for securad and unsecured loans),

13.10 Mortgage facilities, of course, depend upon the holding of real estate. On a functional level, thase

produsts are neverthelass substilutable, particutarly given the high rate of home ownership in New
Zealand {zee Table 1 at paragraph 11.6 - 8% own their own home), the increasing sase with
which Irdividuals are able to obtain mortgage finance and the ravalving credit facilities now
commonly offered by morigage providers.
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13,11 Consumers thus have many alternative sources of finance avallable to them. In-stare consemer
finance procucts are utilised across all demographic and income levels. There is no "skewing”
towards lower soclo-sconomic seckers and the interest rate charged is invariant o income levels. i

13,12 Consequently, the proposed merged entlty would be keavily conskrained in its actlons by the
oresence of other supplisra. In summary, the folowing facters are relevant

fa} thareis a high degree of product substitutabilily (refer to the analysis set cut in seclion 11
above);

{b}  the market is very competitive and continues to undergo a strang petiod of growth (refer to
the analyzis set out at section 16 below);

fc)  thers are no bardars to enlry into and expansion within the consumer finance market {refer
tn the analysis set out at sections 18 and 23 helow);

(d}  the retaiters have countervailing power since it s the retailers who determine which, if any,
consmet financs products they will promate to thair custemars (refer Lo the analysis set out
at section 27 below),

13.13 Overafl, nenerat statistics demonsirate that over recent years the consumer finance markst has
undergone a rapid periog of expansion across all sectors. A comparison betwesn Lhe statistics
taken from tha 2002 survey, and used for the purposes of GE's Decision 461 application, and Lhe
latest Survey figures clearly demonslrates that the market is susceptible w rapid growth. For
example:

fa}  the 2002 Survey listed 23 finance companies, whils the 2005 Survey lists 46, At the same
tirna the theeshold for inclusion inthe Survey has been raised from $30 milion io
$40 milllon;™

b}  of the top ten finance sompanies ranked by totat assets in the 2005 Survey, three did not
appear in the top ten of the 2002 Survey {page 58 of the 2002 Survey and page 58 of Lhe
2005 Survey),

1314 H is clear even from tese general trends, as weH as the large number of providers of consurmer
finance, that the market is highly cormpetitive and dynamic. Inthis dimate, GE censiders thal the
proposed merged entity would be constralned by the presence of existing and potentis
competitors. This issue is discussed in more detail in seclions 16 (o 21 below.

14. VERTICAL INTEGRATION [QUESTIGN 14)

14,1 13E [or any inkerconnected or associated company and PRF (or any interconnected or associated
company) ara not engaged at differant functional levels of the sarne product market. Accordingly,
guestions 4.1 to 14.3 appearing on the Business Acguisition Clearance Fore for Notice under
Section 66 {"the Form") ars not rslsvand to the proposed acauisition.

" g would be expected in @ compelitive market, coeadit ik and avallzblily may be sffected by incoree lavals.
" Tl Survey, pg 25, KPME chzerve that the incressed tweshold reflecls the growth in tha number of finanea cenpanlas,
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ACCHUHSITIONS IN THE LAST THREE YEARS (QUESTIGN 15}

Acquisitions natified to the Commissfan

15.1

15.2

GE: On 24 April 2002, by way of Decision 461, the Commission granted clearance 1o GE oran
interconneciad body corporate ta acquirs the business assets of the Australian Guarantes
Corparation. The acqulsilon ooourred on 31 May 2002,

PRE: Mona.

Other acquisitions

5.3

15.4

15.5

18,

16.1

GE: Ini 2004 GE Commercial Finance NZ acquired the comemercial property loan porifolio of AMP
Bank and in 2004 Maorlan Ply Limited acquired, as part of an Australasian acquisition, the assals of
Australian Financial Investments Group comprising the Wizard Home Loans' business.

in 2004 GE acqulred fram Radfords Finanss Corporation Limited, a subsidiary of the furniture
retailer Radfords Limited, its back of sales finance receivables. GE did not acquire any other
i elld ‘r}ft take over any staff. The receivables acguired had a face value of

assels or sysla
approximately [

PRF: There have been no acquisitions of business or shares by PRF in the finarcs sector in the
last three years,

PART IH: CONSTRAINTS ON MARKET POWER BY EXISTING COMPETITION
SUPPLIERS OF COMPETING PRODUCTS AND THEIR MARKET SHARES

Suppliers of competing products may be calegarised as follows:

{a} Appendix 4is a list of finance companigs carrying on business in Mew Zealand, as
pubtished in the Survey {although not exhaustive — paragraph 11.13{d) above});

(b}  Alist of the registered banks operating tn New Zealand is included as appendix 4, as
published In the Survey. At the consumer level, barks offer credit card, overdraft, parsanat
and home loans, and other revolving credit facilities to customers. Appendix 8 provides an
analysis of the naturs of lending provided by banks - personat teans and mortgages are
clearly Important sources of business for the banks;

(¢)  Credit cards make up a sizeable proportion of the congumer sales flnance segment of tha
market. Appendix @ lists the major credit card providers and the levels of cradit card debt.
Credit curd finance is a dlose substitute to other sales finance products, such as store hire
purchase. Some credil eards now provide for [ower interest rates to be applied for major
single item purchases, which serve to more closely align thesa products to sales finance
products . As card based tachnology ia developed, it is sxpectad that large purchases will
be made by cradlt card, at concessional or even interest freq rates;

fdy  Banks, Ametican Express and Diners also enter inta credit card merchant agreerments wilh
refailers relating to the acceptance and payment for credit card ransactions;
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{2}  Loansg are also provided fo consumers by:
fiy building societies (of which there are arcund ten, acconding to the Report);

(I} credil uniang {of which there are 55, according to the Mew Zealand Companies
Offica);

tliiy  finance compamies,; and

{iv} directy by retailers (e.g. The Warshouse's Red Card, Kirkealdies and Stalns chargs
card). Layby schemes are often provided by retaflers,

See also paragraph 11.10 abovs.

16.2 itis difficult to provide precise ar accurate market shares of the supgpliers of competing products (a
fastor recognlsed by the Commisston in Decision 461 (paragraphs 115 and 138)). |n particular,
there is limited public infarmation available as fo accurate market shares of the finance campanies.
Bet oul below is such markst share information as GE and iis advisars have been able to estimate.
The market share data is presented in flve figuras, which "build Wp” the market in the way described
balow,

16.3 Figure 1 deplcts the shares of the players in the point-of-sale segment.

Figura 1: Market Share of Palnt of Sale Segmant
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Saurce: GE (el receivablaes fram most recent annual reports, updsled with GE Money indusivy Erowtedga). Mel
receivabies excluda s tings: provislon far bad and doublful detds, and provision for enearned infores)! ircama.

16.4 In terms of a narrow retait finance (l.e. a point of sale) market the merged entity would have a
Eﬁ%ﬁ market share. Howevar, for the reasons already glven, GE does not consider that this is an
appropriate market definltion because itignores, in particutar, the competitive constralnt from the
cradit card issuers and loans {whather personal or by way of revolving cradit fagilities) from athar
finance companies, banks and related institutions. The Commission, of course, recognised this in
Daclslon 461 -~ thal defining the market in this way may be 'teo narrow” { paragraph 84}, This is

Page 19



CONFIDENTIAL

PUBLIC COPY 2005

espactally when Figure 1 does not include the personal loan praducts offered by the finance
companias which ciearly are substifutable for the point-of-sale finance products. As already noted
{paragraph 13.8 above), a consumer can either finance their in-store purchase using the paint of
sale products available from the financs companias or make a phone call fo the same (or any
ather] finance conypany to srange a personal loan. {This is quite apart from a phone call io thelr
bank).

18.5 Figure 2 is derived by adding personal credit card sales to the data depicted in Figure 1

Figure 2; Markat Share of Point of Sale and Personal Cradit Card Segments
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Soore A per Figure 1, with personat credit card data obtained from RBNZ Tatds C1.2 (tolak parsonal credit cand debt
witsianding] a3 st March 2005, As Far as we are aware, the RENZ cradit dats does not net out provision for bad and
doubtful debls, and provision for unazmed ntarestf Incoma.

S
d entlty woldd have an e

in terms of a consumer finance market {excluding loans) the mer
frrmr e .
] credit card share includes all

share of the market. It is acknowledged, of course, that the [io:

[

cradit card spending, not just on "big ticket" items. CRA have attemptad ta research what data s
available on cradit cart spending; see their memorandum in appendix 3. Using ihe BMZ Market
View data "big ticket” tems may contribute around 26%, aliliough this is only a rough
approximation. Applying tha 26% flgure to ohtain an estimate of the market share of cred!t card
debt in “hig ticket" Hems the market shares would be as per Figure 3:
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Figure 3: Market Shars of Point of Sale and Parsonal Credit Cards {for "big ticket”} ltems
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In kerms of a cansumer finance market {including
personaf [oang) the merged entily would have B2

"gig ticket® credit card spending, but excluding

of the market. To interpret Figure 3 in another
way, and ignoring loans for the moment, out of all financed purchases through a retailer, GE woltd
expect 44 percent to be financed by a credil card and “:f ‘3 percent to be financed by the merged
gntlty’s palnk-of-sale product, GE daess not believe there |s a distinet marke! for “hig ficket" items a3
such. Howsver, Figure 3 has been includad to demonstrate that there is no competition problem
under any conceivabla view of the relevant markel.

Finally, the market share of the providers of personal loans and mortgages need to be added.
Thers does nol appear to be any data available on the propertion of loans that are spent on "hig
ticket items. Accordingly, Figure 4 ingludes all personad loans and morkgages. Flgure & alters
Figure 4 by scaling down the levet of mortgage lending to reflact the contribution of revolving credit
type facilities only. Accurate dala on this contribution does not exist. Howsver, {he attached
memarandum from CRA reviews (he available evidence and suggests that a conservative
approximation i3 10 percent of valus.
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Figure 4: Markst Share of Pcint of Sale, Parzonat Credit Cards (for "kig ficket” items), Mortgage
and Bank Personal Loan Segments
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Figure 5: Market Share of Point of Sale, Personal Credit Cards {for “big ticket” items), Mortgage
{revolving credit) and Parsonal Laan Segments
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16.9 In terms of the wider consumer finance market the merged entity would have only
market {Figure 4) or '

Other Considaratlons — “Near entrants™

16.10 Thare are no impadiments to existing competitars expanding their output In the face of any price
increase by the marged entity. 1n pasticutar, thers ara no capacity constraints in this market.

16.11 Thera is also the abitity of small-scale opsrators to anter the market. There are any number of
small scale consumer finance comganies aperating in the market: see appendix 4.

16.12 Relatlvely recent small-scale entrants include:
fa) Genova Finanece — retail finances malnly to tyre and auto accessory retallers (2002),
fB) Finance Now — 71.5% subsidiary of Southland Building Society (2000}

fc}  Five Star Consumer Finance — retall inance (favourabls terms for NZEA membars] and
personal and business loans {originally incorporated in 1998, bt became Five Star
Consumer Finance 10 2001); and

(g} Yes Finance —ratail, vehicle and marine finance and persanal and business |oans (originaly

incorporated 1997, but became Yes Financa in 20011}
19.12 As to new eniry generally: see seclion 23 below.
Is PRT a vigarous and effective compatitor?

15.14 While PRF is a relatively successful finance company, Ih the wider context of the: consumer finance
market, ifs acquisition by GE would not result in the lessening of competition by reason of the
removal of an effective competitar. The Survey ranks PRF as only lhe seventh largest finance
company in New Zealand (page 58 of the Survey} “ and accordingly, (he proposed acquisilion
would niot result in the removal of a market leader. There is atso nothing "maverick” about PRF.

16.15 Conversely, if the proposed acquisition were to go ahead, it is Hkely to resuit in Increased
competition by the creation of a merged entity. This entity would be able to compete more
alfectively in particular with the oredit card issuers and banks which have by far the largest share of

the markeat.

7.  MARKET CONDITIONS EFFECTING THE ABILITY OF EXISTING FIRMS TO EXPAND
[QUESTION 17}

17.%1 Barriers to expanzian withfn the consumer flrance market are low:

fa) there are no barriers in the nature of tariffs, guarantine requirements or internatior:l fredght
chsta;

2" Tiwe Survey did not, however, ioclude GE s that PRF would in fact rank a5 the elghlh largest finance cofiipany.
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the |egislative and regulatory conditions specific to the industry do not impose unususiy
onerous or expensive obligations on existing providers, particulady as ne licence is required
untess the provider wishes 0 sef up as a registered bank:

(i} finance companies which recaive money from the public to fund their terding activities
must comply with the Securities Act 1978, For examuple, If they wish to lssue debi
securities to the poblic, they must issus a registered prospectus;

(i}  consumer fending must comply with the Credit Contracts and Consumer Finance Act
2003, Exlsting participants in the rmarket should already be aware of the reguirements
of these Acls and have ihe requisite complianee systams in place.

barriers i the form of industrialfbusiness condilions are alsa very tow, Obylously, consumer
finance providers do not require access ta raw materials or fabrication faciities.
Furthermore, finance companias and banks are increasingly moving to “virtual office”
systoms, Using telephone and internet services, rather than store-front gutlets, to deal with
customers. This in turn reduces overheads such as rental and matntenance costs. As a
rasult 1his makes small local finance companies very competitive in their local arsa against
ihe |arger rationwide finance companles like GE with their substantial overheads {Inchuding
systems costs).

17.2  An analysis of expansion rates by existing providers aver the last five years clearly reflects tha

17.3

relalive lack of barders ta expansion. For exarapie:

(a)

{b)
(e}
(d)

{2}

{f)

helwesn 2007 and 2003, the {otal assets of non-bank finance companies increasad by
17.2% from $B.9 hillion i $10.5 billian;™

lending activity increased by 18.9% in 2003,
hetween 2003 and 2004 no finance company showed a reduction In total assets;™

in 2004, total agsels in the finance companies sactor grew by 14.2% and lending activity
grew by 15.1%:

four finance companies (excluding Fisher & Paykel whose results wers amalgamated with
those of Farmers Finance Group) experienced extraordinary growth of over 100%;* and

2004 saw incroasingly intense competition between registered banks across both relail and
wholgsale markets.”

Fisher & Paykel's rapid expansion over the past couple of years damonstrates lhe low barriers ko
expansion of the cansumer financs market. I 2003, Fisher & Paykel purchasad Farmers Finance,
tha former in-hmusiﬁn:ajncielr for Farmers Group. As a resull FPF's market shars ingreased In

2003 from approx f

1to 1 in the retail finance segmant of the market, Since this

1
o
25

AL
26

¥PME Finarchsd Instibuticnz Performance Sorvey 2004, page §4
#PMG Financied Instituticng Pedformance Survey 2004, page 43
KPMG Financial Institufiors Performance Survey 2005, page 38
K.PMG Finanaial Insttutions Pedformance Survey 2005, page 3%
K.PWMG Finpngial Insttaticns Performance Suevay 2005, page 39
KPP MG Financial Insthutions Performance Sunay 2005, page 32
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acquisition, Fisher & Paykel has been aggressive i pursuing direct personal koans, based on the
FRF modsl.

Fisher & Paykel has demonstrated its strength in the market in a number of olher ways this year,
Early in the vear it launched the finat form of its "Q™ card (see paragraph 11.12{d}i)x} above},
which can be used {0 purchase a wide variety of consumer products, including competitar's
products. in July, Fisher & Payket offered a 20 manth "No infersst — No Payments” promotion to
Harvey Marman.

Fisher & Paykel also has the banefit of a 206 year Origination Agresment for the exdlusive supply of

finange to Farmers’ customers.”
EXISTING COMPETITORS WHICH COULD EXPAND [QUESTION 18)

Each of the competitars idenlified in section 16 above could increase its supply of consumer
tinance products an a New Zealand-wide basis with relative eass. This woukd ooour either through
increased utilisation of existing capacity or expansion of existing capacity,

Givan tha nalure of the market, and the low barriers o expangion identified in section 17 abave,
none of the exlsting providers would have any partioular difflculty in extending the range of sarvices
which they provide, Ay of the majer finance companies coutd expand their range of services by
cross-marketing to existing custormers devealoping their refationships with retaiters and adding
additional praducts such as credit cards if they sa chose,

Fusther, it would be relatively straightforward for any of tha large registered banks to expand into
the retail finance sector of the market, given the extent of thair exlsting gacdwill and their assel
bases, if they so chose. GE acknowledges that there are likely good commerciat reasons why the
banks have no wish to do so in present market conditions, especially glven the inlense competition
already in the retall finance sector of the market. The important point, howevar, is thal the banks
dearly have the means to do so if they so desked. Motably, UDC is a whally owrad, but
indepandsntly apgrated member of the ANZ Natfonal Bank, Previously AGC, a retail financs
company, was owned by Westpas, Note also the HSBC naw credit card: see paragraph 13.8
above.

In fact, it Is foresseable that in the future there will be an Increasing "cross over” between he
products offered by Tegistered banks and those offered by finance comparnties, with more flnance
companies offering credit cards and more banks offering retail finance products. Such expansion
ts & natural progression for both banks and finance companies, given the continued growth in the
consurmes financs market, customer demand and low barriers to expansion.

Thers ara no barriers, of course, to expanslon of the credil card issuers' share of the consumer
finance market. There is, as already noted, an Increasing "erass over' between the retail finance
company's products {eg the 0" and GE CreditLine Cards) and the credlt companies’ {Visa,
Mastaroard, American Express etc) credit or charge cards: see paragraphs 13.7 and 13,8 above.

Xy

Irene Chapple, New Zeafaad Heratd, "Retall |ewel yisids $314m°, 11 Oclober 20413,
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CONDITIONS OF EXPANSION INFLUENCING BUSINESS DECISION TO INCREASE SUPPLY
{QUESTICN 19)

The business decision to increase supply would be basad on the return which the providers
anficipate could be made as a result of such expangion. Such return is measured not enly by
reference to the anticipated profltabity of a prodict but ateo by B consideration of factoers such as
increassd brand awareness, increased possibilities for cross-selling, the capturing of previously
‘“untapped” customer bases and Ihe estabiishment and development of long-term relationships with
customers, Additionally, providers may also be influsnced by the prospect of faying the foundation
for expansion into other markets such as insurance.

Significantty, the dacision ko expand is also likely to be influenced by adjustmeants to price or
service [evels resulting from the endry of a new competitar, sich as the proposed merged antity,
nto the market.

TIME WITHIN WHICH SUPPLY WOULD INCREASE (QGUESTION 20)

It would take & relatlyely shart amolng of tinte for an existing cansutmner [lnance provider to develop

and launch a rew consurter finatce product.

As lhers are no issues zhout licensing, sourclhg of matarials of production capability, itis
anticipaled that most of the preparatony work would consist of reatters such as market ressarch,
branding and marketing.

It is also relevant that, for the most part, consumer finznse products and koans are sdministered by
using "ofi the shelf" software which has bean tailored 1n a miner way 1o fit the needs of the
parlicular provider. The software already used by existing providers of consumer finance could be
gaslly modified o accommodate new products.

The operational systems used by existing providers in terms of approval processlng, account
management and legal recovery, are also easlly adaptable. Accordingly, additional Investment in

relation to these areas should be non-ax|stant to minirmal.

THE EXTENT TO WHICH THE POSEIBLE COMPETITIVE RESPONSE OF EXISTING
SUPPLIERS WOULD CONSTRAIN THE MERGED ENTITY {QUESTICN 21}

The praposed acquisition would be likely significantly to increass compedition in an alraady
axpanding and competitive market. Given the numbaer of consumer finance providers in the
markaet, ary altempt Lo increase feas, impose more onerous terms of limit customer choice is [kely
ta he met with a swift response by competitors. The increase in the use of credit cards and
revolving mortgage facilities demonstrates that custormers wilf nol hesitate to turn to thess lypes of
products i the products traditionally offered by finance companies are not sesn as sufficiently
aftractive. This is demopnsieated, Iy particular, By the Incraasing use of credit cards o the detrdment
of point-of-sale financlng: sse CRA Mamorandum, appandix 3.
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In additlen to the corslrainis stemming from the existence of the current participants in the
consumer finance market, the law barriers te entry mean that the threat of new entrants is ever
praserd and acts as a frther constraint on the conduct of all consumer finance providers, While 2
rumber of finance companies choose to proavide business or mator vehicls finance only, this doas
not mean they could not expand their business into the retail finance sactor if they so chose). UDC
ard Marac, in particular, are two of the leading providers of business {asset) finance; Spiers
Flnance is a example of an nationwlds finance company offering busingss, vehicle and marine
financing. They have the infrastructure in place to expand inta the consurrer finance market f
there was ihe incentive to do so; s22 alzo paragraph 11.12(d) above.

Summary — no unilateral market power

21.3

21.4

21.8

21.8

21.7

For all the reasons discussed above, GE is of the view that the proposed acqdasition will not
substantizlly lassen competition. In particular, the merged entity will he constrained from
axercising unlkateral market power by competing suppliers of consumer finance praducts, e, the
other finance companies, credit card issuers, blilding socieliesitredit unions and banks.
Cansequentty, there can be no possible issus of unilateral market power in a properly defined
consumer finance market.

I the applicant's view, the market must be defined as a matter of fact and commercial common
sense as a consumer finance market and the Commission recognized in Declsion 461 the dangers
of defining the market in mare narrow terms. 3Ince then, of course, the market has further
expanded and compatition intensified with, amongst other things, the development of new credit
card type products and new ey,

However, In the end, whether credit cards, persanal leans and revolving credit facilittes are
included within, or outside, he market, market deflnlion Is nat determinative of the issue. The
more important issua is whather, even if excludad from the defined market, the abilily of consumers
lo switch lo alternative products — .0 persenal loans (whether fram finance comparies or hanks
and building societiesioredit unions), credil cards and revolving credit faciiities {mortgage and card
hasad) - In response to an attempted exercise of market power would constrain the merged entify.
GE says plainly yes. This is let alone the abiity of suppliers (existing or naw) lo enter the retall
finance sector of the markel.

Furthermore, the retailers — the distribution channel far the merged entity's paint-of-sate products —
have alternative optians available to them, i.e. to invite in-store financing frem other finance
companies; provisian of their own in-house credit; and encolragernent of use of credit cards {wath
layalty programmes and bonus points). They, rather than the merged entity, contrat the distribution
channel and they wilt nat risk foss of their sales {and profits) because of increased prices and
reduced servioes of point-af-sala financing. {See further section 26 below).

In Degision 461 — paragraph 138 — the Commission recognised that in “sddition to direct finance
refated to merchant sales... credit card sales, which are substifutabie for finance funding, and
commodity purchase fitance from banks (including those purchases added to the pre-exisfing
rorigage facility) further ditufe the conceniration of exisling cotnpetitors in [a retail merchant
fimance] markef'. Competition from banks and credit card issuers cannot, the Commission
acknowledged, be ignored however the market is defined {(paragraph 140}
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21.8 Therefore, clearly, PRF's continued presence in the market is not required to provide & constraining
influghce on GE. The merged firm will be exposed io constraints fram existing compstitlon as well
as from potential new enfry and expansion and the countervailing power of kay industry

participants {i.e. the large relailers) as considered below.

Co-ordinated market power

22. THE VARIOUS CHARACTYERS OF THE MARKET THAT (POST ACQUISITION} WOULD
FITHER FACILITATE OR IMPEDE CQO-ORDINATION EFFECTS (QUESTIONS 23 TO 26)

221 At page 33 of its Mergers and Acquisitions Guidelines, the Commission sets out eleven factars
which it considers in assessing the fikelinood of collusive hehaviour,

2.2 These factors are set out in the table below for [he purpose of analysing whether those factors are
prazant in the consumer finance market,

Factors conducive to collusion

Presence of factars in all relevant markets

High seller conceniration?

No™. (Refer to section 11.)

Undifferentiated product?

MNo. (Refer to seclion 12 and 13.)

Mew entry slow?

Mo. (Refer to seclion 17.}

Lack of frings competiors?

Mo. There are a number of other finence companias and
credit providers which operate at the “fringe” of the
eonzumer finance market ¢.0. business and motor vehicle
finance companias and which face no barriers ta
expansion. (Refer to section 21.)

Acquisition of a maverick

Mo, {Refer to section 16.)

History of anti-compeliive
behaviour?

busiress?
Frice inctastic market demand? Urknown
Mo,

Characteristics of purchasers?

A number of the purchasers using the merged entily's
products — more particularly the hire purchase and card
based poird of sale credit products — are lares well
resolrced retaiters with optinng e.g. Harvey Norman,
Faerners, Dick Smith, Noel Leering, Bond & Bond and Beds
R Us.

Excess capaciy?

Thers are no capacity constraints.

= IF the snaifat were defined narrowly a5 2 eatall fnance (or polntof-sale) markst the answar wouid be diferant La. yaz,

Rl

If the market were deflbed narewly a5 2 retall finance markel fPare wauld be any number of compelltars outside that inarhat

compeding =t the frinye a.g. tha flnance companiea {providing persortl tbans), cradit cand issuers &s well as the banks,
building societies and credst wninns which provide foan finance and which fasea no barrlers 10 expansien.
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Exlstence of industry Yes. Financial Services Federation, Inc and New Zealand
associatlons? Bankars Association, Ing.

In Decisfan 461, the Comrrlsslon took the above analysis into account in determining that the
proposed scquisition was not Rkely to affect the level of competitiveness in the indusiry for the
finance products offered. |tstatad at paragraph 160 that.

"Whilst the fevels of concentration in the consumer finance markat and the reiaif
mercham finance marke! surpass Comnission thresholds, the markets are
grawn very conservatively and do nof include alf finance company participants
in those markelfs. Furhermora, GE and AGE have refatively small market
shares i the consumer finance, merchant retail finance, and business finance
markets taking simitar bank and credit card products info accound,  In addition,
there is a range of Finge compatiiors (fnchuding building socisties and credit
unions) that wowld he able fo expand inte the defined markets if Ihe opportuniy
arose.”

234 The Commission was also influenced by the fact thal GE was not associated with any of the other

financiat servicos companies and operated as an indepandent, profit maotivated company. Further,
that prices are not especlally transparent for the type of finance products offered. Accordingly, the
Commission was satisfied that the defined markets {consurner finance or retal finance] were
unlikely to faciiitate collusion so that it was Unnecessary ko go of o determine the potential for
dlsclpline.

Summary - co-ordinated market power

22.5

23

231

23.2

GE considers that the same reasoning in Decisian 461 is applicabls Lo the propased acquisilion.
The market {however defined) is not conclusive to collusion. Therefore, there can be no prospect
of co-ordinated market power,

PART IV: CONSTRAINTS ON MARKET POWER BY POTENTIAL COMPETITION

CONDITIONS OF ENTRY — WHICH, IF ANY, OF THE CONDITIONS {DENTIFIED ARE LIKELY
TO ACT AS A BARRIER TO THE ENTRY OF NEW COMPETITORS? {QUESTION 27)

An analysls of the barriers ta entry into the consumer finance market involves a consideration of
similar factors as those set out in sections 16 to 21 abovae. This analysis demanstratas that the
market Is subject lo real constraints from the threat of market entry. 1 particular, there are no
frontier entry barriers, maicr legislative or regulatary barriers, or indusirlal/business bamiers to
entry.

It Is also notakle that the costs of compllance are relatively low and, in comparison to a number of
industries, almost non-existent. For example, there is no need far finance companies or credit
providers to be licensed unlass they are registered banks. Ensuring corapliance with the relevant
leglzlation is relalively straightforward.
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The easa with which compatitors are able to enter the market |s reflected in the growth rate in the
consumer finance sector. As noted above, the KRPMG Survey Hsts § new entrant finance

companies for 2005,

Adthaugh registerad banks and building societies do not necessarily currantly offer the same
praducts a2 finance companles (and in fact offer a hroader range of products) it would be refatively
simple and inexpensiva for them to do 8o, As aet out in sections 17 10 21 above, there are no
barriers to expansion and entry in the consumer finance market. In parficular, exlsting systems,
both operational and technolagical, could be easily adapted with minfmum financial culay.

Theare is also potential for major retail chains to sot up their own consumer finance divisions. The
Warehouse has its "The Red Card”, an in-house credit card with varfous competitive features such
8% no annus| account feas, no transaction faes and up fo 55 days inlerest-free,

In New Zealand, 5t George Bank of Australia and Foodstutfs have formed a joint vanture (Super
bank) which offers high interest savings accounts and mortgage finance. tn addition to phona and
intertat banking, EFTPOS, ATM and mobile lending manzagers, use is made of the Foodstulf
Supermarket nebwork to advertize and pramate Superbank,

In Auztraila, Woolworths and the Commaonwealth Bank have formed a joint initiative allowing
Woohwarths to offer an Ezy Action Account {averyday transaction and savings account) and Ezy
MasterCard {oredit card which can be used anywhera), The bank account enables withdrawals,
daposits and ather barking services through all Woclworths, Safeway or B W stores, This
account can be linked to the Ezy MasterCard, sttowing the use of only one vard for debll and credit
transactions. In addition, every Hme & purchase is made at Ezy Rewards stores, the purchaser
earns Ezy Rewards paoinks (see; hitp:ifwww.szybanking.corm.awdelaul. asp}.

Finatly, it is possible to set Up a financs company with a refatively smail initial outlay given the
availabliily of off-the-shelf software packagaes and the usa of call centres and welsites rather than
traditional “stare front” outiets. This work woald be able to be completed quickly, Funding is not an
issug as lustraled by the number of finance companies advertising for debenturs funding,
Moreover, apart from finance companies operating nationwide, there are many small scale regional
operators providing consumer financs. As aiready noted, these small scale operators can provide
a very compatitive product and service bacause they do not have the same overheads (a3
companies ke GE, PRF and Fisher & Paykel) and because of thelr ability to provide a responsive
local customer facus.

The customer hase is coniestabla, The malorily of agreemeants with retailers are terminable on
written notica by either party. Ewven with Fisher & Paykel's long term agreement with Farmers and
PRF's shorter term agreemant with NLG, there are any number of relallers available to other

suppl
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2310 Notwithstanding, the PRP-NLEG Agreement exlsts now so that nothing changes except the

ownarship of this Agreement, Allheugh, as noted in paragraph 10.3, GE will seak to amend this
Agresment to confarm the Agresment mare ciosely to its pricing and service model and product
rang.

Summary

23.11 In summary, tho low barriers to entry in the Mew Zealand market, and the high level of customer

24,

24.1

25,

254

252

23.3

dernand, mean that it would be relatively straightforward for majar Maw Zealand retailers o
underno simitar expanslon as abave into the consumer finance market.

BUSINESSES WHICH DG NOT CURRENTLY SUPPLY THE MARKET BUT WHICH COULD
SUPPLY THE RELEVANT MARKET (QUESTIONS 28 AND 29)

As noted in section 16 ahove, there is clear potential for malar retail chains to enter the censumer
finance markel as snme have already dane. Other existing competitors currently fosussing an
personai loans {eg banks, building societies, credit unions or business finance (e.g. UDICH coutd
provide point-of-sate financing products if they so chose. Therefora, i the merged entity increased
prices of reduced service these other suppliers dearly have the ability or resolrces to provide a
compelilive constraint.

LIKELIHOOD, SUFFICIENCY AND TIME LIMITS OF ENTRY {“THE LET TEST") (QUESTIONS
30 TO 33)

in Decision 461, the Commission determined that Ihe proposed acqulsition satisfied the LET lest.
In particular, at parageaph 137, the Commission slated:

"The Gommission conchides that there arg no significant barriers to entry fikely fo detar
expanafon or mew eniry. Polentis! compsiition, in addition to the strength of existing
competition in both defined markets, is fikely to provide constrainis on the merged entity, and
ihe industry 52 a2 whole, "

As noted in section 23, relatively littie preparation and funding is needed in order to enter the
consumer finance market. Given the low barriers ko entry and the relatively low start-up costs,
tagether with the extremely high level of customet demand and increased use of consumer finance
praducts, it is liksly that 2 polentiat entrant would consider entry profitable at pre-acquisition prices.
i this regard, the rate of grawth experienced by the market, the trend towards increased
household expendilure and the currehtly favourable economic dlimate areg highly relevant.

n Degision 461, the Cormimissien noted at paragraph 187

“Wihilz entry as a srall scale financier, in either the consumer o businass finance Market s
rrot difficult, it is more oneraus to set up as & nalionaf financier. However, as mentioned
apove, the nafional finance companies face the continued threaf of compestition from banks
and credit card issuwars.”
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GE congiders that this reasoning remains relevant to the propesed acquisition, Meoreover, the
competitive consteaint on the merged entity from smafl local finance companies should not he
underestimated.

tn relation to the conditions of entry which would influence the business decision to enter the
market by setting up from scratch, GE considers thak the lack of frantier, regulatory, technologlcal,
aperational and financial barriers is likely to inflence, and indesd encourage, new entrants.

(3 is very aware of the rate at which the consumer finance sector is expanding and constantly
monitors the market for new antries. * Ag such, it is extremely conseious of the possibility that a
new anfrant offering low prices and innovative services could exert considerabila compeditive power
in the retail finance sactor of the market. The proposed merged enlity would, by netessity, have to
have regard to similar considerations if it wished fo trade profitably.

PART V: OTHER POTENTIAL CONSTRAINTS

CONSTRAINTS ON MARKET POWER BY THE CONDUCT OF SUPPLIERS {QUESTIONS 36
TO 38}

Questions 36 ta 36 of the Form are not relevant to tha propasad acquisition,

CONSTRAINTS ON MARKET POWER BY THE CONDUCT OF ACQUIRERS (QUESTIONS 30
TO 41)

As the Commission recognised in Decislon 461, retailers ara able easily lo switch suppliers of
finance. GE's superlence is thal retatlers frequently seek competitive bids for the provislon of
censumer finance products in their stores, They need not wait for enlry. Rather, they can invite
frash entry through 2 tender process and in so dolng give that entrant & sufficlent hase from which
to compets. Furthermore, as already noted, they have the abitity to set up their gwn in-house credlt
Prograrmes,

3F also notes thak, for exampla, tha NZRA has negotiated a favourable supply agreement with
Five Star Cansumer Finance for the exclusive berefil of its members, ™

Motably, it is the retallers wha determine which, if any, products they will promots to their
customers and consumers are fres 1o cheose the consumer finanse product which best sults their
noads. These products include cash, persanal foans, credit cards as well as in-store finance.
lmportantly, & marged GE/PRE will depend upan the retallers lo promote its products. As such, the
retallers are in a shrong position to direct their customers to the financing services that may best
suit the retafler in order to secure sales of its (the retailers') products. Moreover, it is 1o be
arrphasised that retailers are not dependent on poini-of-gale finance to make sales. They can
engage in other promatianal activily - special cash prices, promotions associated with credlf cards,

bonus points and loyally rewards. GE estimates raughly that its share of "big ticket” tems financed
by it GE Creditline praduct would be {[\y :

Hbwci

a0

Ell

For oxample, Hanover Group subsidiary Eldars Finance has publily announced Eat Il le "stafking” some “major” financa
companles. This might welk involve expansion itte tha coneumer finance market: NZ Herald, Augasl 23 2005,
Sea paragraph 11.42{dYiIf) above: v, retaik e nzidd. himl and hllpedmoneyonline co.nz/oifarsiSaareangumer

Page 32



PUBLIC COPY 2005

27.4  In surnmary, the retaiters have considerable countervailing power of their own ard the merged

275

28,

281

entity would have ro incentive to make its products unprofitable and rigk 1oss of business by

retallers swilching to an existing alternative stpplier, @ new entrant or by providing their own in-

hoteze store finange,

For assistance of the Comimission GE altaches at appendix 10 g breghdown of currant

relailerffinancier refationships.

CONCLUSION

In conclusion, BE corsiders that the groposed acquisition will not have the effect ar likely effact of
substantially lessening competition in the relevani consumer finance market {or gven in a narrowsr

relail finance market):

{2}

(b}

the level of existing competition is high and there s no history of collusive or anti-competilive
behaviour as betwean tha existing parlicipanis 0 the market;

the absence of barriers to expansion mean that the proposed entity would be constrained by
the corstant poasibitity of expansion by compatitors;

the lack of barriers to antry woukd ensure that the conduct of the proposed mergad entiy
wiolild be constrained by the thraat of new entry,

the rature of the markst means that coflusive behaviour is exiremely unlikely

any price increase or reduckion in sefvice levels by the proposed merged entity would be
canstraired by the competitive factars set out above (either on thelr swn or in combinatlon).
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THIS MOTICE is given ry GE Finance and Insurance
1 am an officer of the Company and am duly authoriged to make this applicationfotice.
| hereby confirm that:
¢ all informalion specified by the Cammission has heen supplied;

v all infgrmation known o the applicant's which is relevant fo the consideration this applicatloninolice
hasz been supplied,

v &l information suppliad is corract as at the date of this appiicatinninstice.

GE Finanee and Insurance undertakes ta advise the Comimission immediately of any material changa in

circumslances relating o the application/notice.

Dated this f'T] day of November 2005

Signed by A J Cock

C/CA

Managing{ Girector
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Appendix 1 — New Zealand subsidiaries and branches
of General Electric

»  E Capitat {NZ} Limited

*  Employers Relnsurance Corporation

= GE Capild Fleet Services New Zealand Limiled
»  (E Capital Returnable Packaging Systems Limited
v Generat Electric internatfonal, Inc

r  3F Smallworld (Mew Zealand) Limited

= (3 E Polymershapes (M2} Limited

»  GE Finance & Insurance

»  Halimark Life Insurance Company Limited

= General Electric Plastics {Mew Zealand) Limitsd
»  Universal Picturas {Australasia) Ply Lid

»  (GE Commerciat Finance NZ

»  GE Caonsumer Finance NZ

* 538441 Holdings Lid

»  Blg Frimate Pictures Limited

»  Wizard Financial Satvices Lid

»  Wizard Martgage Corporation {Mew Zealand) Lid
= AMS NZFunds Limited

o Australian Mortgage Securitles [MNZ) Lid

v LUnited International Piclures N2 — NBC/Universal company
»  GE Mortgage Insurance Company Pty Ltd

= Amersham Biosciences [MNZ) Limited

« (E Betr Pty Limited
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“«  Amersham Heabth Limited
«  Datex-Ohmeda Py Lid

= TGE Ensrgy Services (NZ) Limited
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Appendix 2 -~ Brochure — We are GE

We are GE

| NEC fAuHIVEARRL

Fuor aver 125 yoons, what bos @ cined constant
is gur dedicotion to integrity, change ard progress
A, it what will keep us growing aver the rext

IO yoars Feorn jet angines fo pawear ganerotion,
finoncinl sevices to plostics, and tefevisicn to medical
irmcagirg, GE people warldwide are dedicated 1o turming
innovotive idess inta essenbich products ond services
tht e thiz world o betier ploce

imaginetion atwark
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At GEwe gre possfonate abawt growth. AllGE feaders
are committed Lo ossistlng sur customiers EComa
smove grofito Ble, Drives by our Techiical leadership,
Seqvices, Custormed Foeus, Giobalisation, and Growth
initintives, GE i3 af the forefront of helping gour

FPUBLIC COPY 2003

husiness toogrows it the 218 Century”

Shewe Bertamini
[Tt N TS THR S

GF is o diversified services, technology and manufacturing
company with a commitiment to achieving customer success
and worldwide lzadership in each of its businesses.

leln, 25 oparines i ERO courdnes snd hos foore 1hac
F00000 2 mpoees worlinile, qefivey i@ lmmel s Chormrmas
aad Cheef Exesusivz Offisoer

The Compony e its ieganings 0 Thamos & kdizen,
whny esteblished Ed15an Eerms Light Cwrizaiy) v 1878,

I 2892 0 nenger ai fdlsan Bencra Elecisic Company o
ThOnER Sousuan Elzctic Tompuny vieutedt Gengral Fl2 e
Comacry. Gh s the ankl caipeny lsled inLhe poar Joass
il ot s Inde ed gy 1t was ako notuded os s cispeal
ndex dn 153G With oer fALDLE4 © on in revers and
a0 A mllian i orofAs, GL s amangss the wod k1S largest
and a0l FECIEs Ul COmnEs,

11 2004 5T wan namead iz W bl #0zl Respecled Compasy
i oy lnisl [ G basingss eoders conduciad Ly 126

1L k-bosed Busmees maldewon, the naoneel Times. and
Peicevadsgrhaugaraaners. Tne polk his been copdutes inr
TELEN LJ@ars. GE hus Cuie quk o lop ach e

The 7T asked reore than 200 CE15I0 25 ootnbeles whirh
COMPETIEE thag st s pected ard whith compan es
thang congnared [R00a0s in cleoting sSalEhoIcer wWike, n
£OraCralE covernonge, socick responsdillly aad inroealsor,
s FRse s Ton G watre:

« Hurnber Lo

e Murabier | forgovemance

& Nupnber 2 ful creaeng shaEhodder voiue

& Meitaler 1 for corponale sonal 2SS Siny

ez al el

Conirwidla e ane wnat wiee oo o] Do Wi wenrk, 25 aboii
wehi: we ore, whar we baleys whcn we's henclad, how
e Tl Bhen, 11% higa! wis vy b, sichei, Ll and lod,
irnogire.

:EQIng S G sEnse of fusalhikny whel alows far g fresdoo
Lagrzond e e, Imagee dures W be something

O RMAL AL GE, Imayirg # 10 meintasn @0 eecm Qrad 30
s sk el At knoar gog could cn

Soiva.

Ty DalsIn s 10T 1D nuvE A seusL o e - G rececn that
waswers lhe fusdamental gveston of " he are we here?
“FarGE, 1h= Dig o et 09 IS £ Smpleansser Wa exlis 19
S el0llEms - TO5 GUr U EmElS, L CLIMERUnes and
SooiRdes, Ll fOn LISEY RS,

Ruskd.

t'5 ot s muet EviIcn for our fuluge — whey were hecdoa
& I ey widys G cfioston of whe we e oirecdy Been,
'S rept a1 desliFuian, 135 3 qucsl A qiest [or geckel . And
b vog bk B0 LD fiotury, ang ko bl For s, Yierees o'y
OnE Wiy Lo ost $Ne0e Rkl

Lewd,

s e, Sobe, Bt S0ck of thasa is nyerely oward wihaon
o i glomnsl, Locd.

L i clreadiy sunanyrms s s eoderskip, Bt i

= ipinle cames rospansilkin Al ns ol gt o
TESPanSiSrRLY s rninboen L sl0ids GO aF o e e w hot
i B pesterday, 10s thie g respenzsibly 15 change,
RerInes CRONGS is the esurncs of v it means (5 iend.
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GE Hedalthcare
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Doctors know your medical history.
Imagine if they could see into your

medical future.

tnfrodudng GE Healthoote, o company am ed with
medica and notecular imoging expertisa to shape
o maw age of healthcare - one where disedses are
hetter understend. Detacked and diagnesed ot a
much «akiber stage. And tregted mare effectivaly
withtherapias tailored to fraflvidua patients,

I Zstiah ang Howr Faclnnd, GF Heellncore jraviles iniery
hasoicl arad necgirsy chaics wiih he laiesl wohnoiogy <o
hzlpin thetight aganst Jdisease:

Anrstrisl s aniy woikiag okl RS snening aprtanilas
Lo soke MR ter knotogy Lo ey o] mess af fuslrsis sach o3
Far Marih Queenslard.

Tha Yolisgn 7230 Sxpart weh tha A0 gdrascsnd technrgy
I irgs poneaks o bo all coer Aosluobn o sneoi: pees of ey
nzw 1ok felone Lhae g e borne

In e Operaking Thaatees and fneansne (003 Lind s of @iy
hospinls aoras Adwirabo oad Mew Zealong, GE Hegkhears
deigns nd g maoenlive mgnitanng and areeshcsia
dersive sniubnng,

Arr faszlraban esc ook [nstitize i3 'eoding 1he Eghl ganst
drug-ressigin cheld ool conger vsing Givancss CrEen -
ingipnng Lechnelg trom g Tiscoaey Syslens Sumr-e,

imagination at work

r3E Hgelthiore o WE0E)A mlion und of Gansrel Elzcing
g i e Upnled
singder: Werlduads GE Heaithoare eonpioys nare iEon
&2 500G ren i piges 200 Courlties,

IMelusiry Segments:

Ao, Con daloyy, Heuolzgy, Snoology. Segeiyg, Qs
Cara and Foteal Moastonng, Medioe: Dagaaaisy, Frolen
Saparctug, Dicowery Syzters, Cleoulinfarrnsion Sysems
g Hegihoare Senases

E Healthcora Technolugies

Suclueny tHennl iBcoy 2129540 SRE0

Erchans &17 3323 2000

Melbourns BL3EEIL 1LO0

S10 5154 00

S LG PRAT

Hew Zagsand G55 353 0731V
#E Healthcars Bipsdiences

Srodriny Separtions £ 1E00 150 522
THRCOLVEEY BYSLEITS

Moedice Sagngstes H12BMFFRAO0

For enore Wforatean
WAL AR e DA eSO
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GE Energy
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GE Energy have more than 250 turbines
installed throughout Australic and New

Zealand.

GE Energy offars ong of the most cornprebensive
perifalios of products ond servicas Tor the enorgy
industry. Providing selutions ocross the energy
value chain, including ail & gas, fessil, nuclear,
higdro, renewables, tronsmission and distritiuklon
and energy wsers, we dre dedleated to meeting
the nesds of aur custamers,

il & 130z Includes srocdngly, wsvess, und Lgethe s o
CAIELOIT s g A The oe plorgwan b praductan of ol
o, e D eefied nateal gos, nalal Jes Srenepaetofoe,
relniry ared jelrocherags] prodecton, Alss ncluass ports.
bpgrdss ard ol e senvices Foe rhe anupmert,
Lisgqelber witie scivoes 301 inspes bing and enaeberesg the
steuc tural nteg iy of £ & eans ppeines, optimaEoon ord
enlol g it CLSRACE 200 plEs wciLde e, ivn
aitl dzpendznt ol comporeet, and TRC coraistions,

Frrwsar Cangia i Irclodss aqu pricel and senvioes ussl
i e rescfioc oo f Cloc treing sl osa fzsd,

imagination alwork

revpErnie, ared k- fusiod powee pars prodiszy
ruchudig warck byadre, @35, 2nd stenen Luz Lz zieeratars,
or comipned cucks sysleies, 2ao nchicss ssraces ar
PrEalicbo i, SECIITEa N, [0 RRENGHge, opinhils e, Cognadss
LS, S2AVICRS, PRDOIRS SN0 EST0l 2OLpr e CuRbmig
s melud= atdines, s mensspehes, irdusiiol
cormpanies. oo desalrabion alants,

Tianssinsa & isinbeinn lnchodzs cicelaool ooserdelhivery
Tom the geasratinn ewrehpesd, Fre e Toasm s

et dstrilstztors ks 1o e et oorsead Seomplas

af customars seoiude ghlihes, IEFS, TnorCisgiines, S- sy
A0 GOVEINIMENIE,

Srengy wsers Irasnles iy Fasla], 2Gryms i, nshmitendi
et tgicendiah veers of cnetg;). 1hess arsgy s e ol
Picree Lt @leclecal demond o e 1o eeed hor a Galenoe
of elasbricat, recharionk g thermal £erga Feaonpies of
seonners nclude sieal nults, oo ooes, puper ik,
wrenrastas, hoz prcs, gl dedakaoton alants,

Far rore information

Al loba wiche g 0] 3 BEH LA,
i B0 3 350 BLNE
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GE Commercial Finance

Imagine if your bank understood your
business goals and challenges as well
as you do.

GE Commercinl Finance untlerstonds your nesd for £xr gakas PERresonialres i wwnErts i tha marseis

a refinbfe, value-ndded financing source - ane that ihery serv s ungdzsslond Yodr fenanoe reguirements.
krows your business, yaur idustry, your equlpment Ty con provids giternases enkitions bosed an thor
and the mpsarta nce of rasganding qaickl . shrong arcekanGig ol ndusaries, asels pnd Sosiiine

d:pen fingsLing.
SEDTCRERI Fnge S s b goner CR3ng:ng needs. 3

05 waell s B6 gt agep o chongss ot irdusiny raguimtions Our diverse range of fending solebipns includes;
boae s cassc eiaeerens (raliss, B2 nofenaiy eed » Acquisitic G Gl Finenee

Inseraatormlly. Qur expea fingncici sarsees well Relp goe
efimeaily monoges youe cogial ont coshios. And, vith
0 sErong feus an Guadikg Ond cuskamer antiskiction, we
CORCEILro8e ot il p e -2 fetalichsline,

+ Assel vielusiezn und hafirg

Susiness fofiraaciag

-

ZelspEncat FINCnoE
Gur ga8-dehi ratang sneblas s praffee costomears raiohlz,
wall colaitellsed, 2omaetileeld oriced fingacing maegrans arel
procucls, Bogl Bnperaml] o8 she of ihe worids Redsc
diserwifid fingnaisl sensces firms - well B2 thare wrhen iyzu
neqd ua.

Franchise Vinansg

-

U F Il Fuagng

inventary Fidhee

Bragerey Fionoe
In astreha oisd W Feuind, GE Jommercol Sinance b
avinbegd nto a pur posa- fult or]anrEIon, ey 1o mest
Lhe thiverse oad chongang needs of ouE clisns. 1D ers e
DT SUCTPES 7 fnEteng tRese need s, we ok cigsc i wilh
Cus1oAnet s 10 conUnuclby rasune our pERTIMoRs Gni
PrOCIess Lomards euraeding ook s’ e pechyiieng,

Yendur Bnancs

-

-

‘o kg Capitcl

IS¥aGInE o St e oil Yoe Dasine sa inoncng reads.
Il GE OO mneroial rnence.

irmagination of work Fol miore infarmnting
Gz wes o Sallan 1% 14 55 o vivit
WRALADCOIR MR N0 G0
L GE Carnine il Finance 19 ok
Fes g1 ioduy.
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GE Commerciol Finance

Fleet Services

Flexible fleet solutions.

E Cormmercint Finance - Flest Secvices i one of
the world's lecding fleet leaging and menogemant
or gan isntions, We poss oh to you the benefits of our
cize, ofid the strength of cur relatlenships, In lowers
purchase and servicing costs,

WILD Bar &5 ears expa TN 1 R SUSES, CUT sG] C
thusekarg onal Guohly processes sei sl o oo the

1631 a0 1he encusl oy Weve geEsigrec aur 2eranses 20 1ial

W Wk LR Lamg -COnga g e koot of yaour flest leasoy
AR mEnsgemnant. Yau will 16 e Gonuine veEllie far roned.
it o and yoe shodf conusammise g code el
— FLNESD |JRET DUSITeSs.

Flowt Seaves pevhies qlobal exgensnca wall o ool Focus
Products and Seisices

Movated Loase
kovoled leosng for motor vericles & a pepudar =okify
packaqng cphizn, Soimg the empiodee e oo oivenss
and sEsinding in the rpe O w2l e Revanrd jom
amologces wWiLh a MFoeatad [aoso.

Fleet Monmge ment
Wehabhner af ncd god Ca%n godr lees, Pepl Sereeonon ke
YIS GO irrproane TS 10 ERe L] 2000 L), o

imagination at work

ool associaled with gourwehicley |he frinedgq: naiysis
i dopr g alered By rles: Sersoes con resul in Qe sty
[HalchicovE | EalR ]

Carpoeate Leases

A anae ol sasicy ojaioes G2 dealizole, o yod e
flesalzhily b5 docids eactly o uo @t guaur 17 ey
DA G pized, Onoor SH- D0 HnE Shewl.

Wirlue-odd Services

Asacecadited proviclers we hiave mads Lour Susnezs 1o
aoacialze in vk esoect of the in-Rousy fles monogpeised
fatvdg, CikpNiin] el t choosg the servces w0 meel pour
buseos rends.

& 0287 diiver supparl centic and on-ine Greess

e Mg FEnagenent

& Weluolz Aucalisition aho Remrk il

« iRglstadlon Arfrwalaat Finss Managenert

PR i T

¢ iLeland rugl Card Menaogemsn:

o pueitenl end Insuranes Merogament

o REASITING

For moea infcrmaking
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GE Commercial F
Regl Estate

nance
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Consistency, reliability and
a range of Financial Services.

o Fodeyeionment oy il
o 5013 & Lecssbooks o Ll Dulenos stees Lreat et

Lstabkefes Geee §b pine a9 S Coernercaal Flnance Reat
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NBC Universal
Universal Pictures
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Universal Pictures, part of the newly
formed NBC Universal, is one of
the world's leading entertainment

companies.

Formed i Moy 20049 1krowgh ths cointinng of 882 and
Wreong Lrsieessa | Estietfen mgne, FEC Uneersal cass cno
onerndes tha B0, 1 ICDwSion fens b, 5 Sstes -0 g
Snanisn-k1guage etk o vaiutlhe gorllsEo of pews crd

sitertdnerenl RElWorEs, G oG IReon Ltk ie corafdi|,

slpnafien w tekevsion pAOCLCEIAN ORErGEiong, O EIca0
Lelevieon slations geog, o vearlil- e nowesd Ihems pors,
MBS Haksaranl s S0 <aned Gg Geaerdi ElRCins, wah 75
contmalled by vaerndr Lineee sl

Unaversal #ictEres fusiminsht < leated in 2gdney and
BInpogs A4 staff tocover austrohan angd Hew Pz

irnogination at work

markes. Unisisal picteres handis bhe 20ies, roieting,
dislpltubicn, pR0uGss A5d puEESIY o Linvarsa:

prodac: suchas "grelgat sones The Toge 5F Reokon gl
Greaspidar ks proiducl sech 95 "Sheek 27 and sharl Tk,
05wzl 05 TU prodirct 1o AR S0 ng [Miam sz, Lo g
sl and Sotvesiaz], Inbeersnl Prdanes is alsevory ackive
i e laeul oogensmeen of oal developed prooetes such oo
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NBC Universal
CNBC

CNBC. Profit from It.

&N irduskry pioneer for more thare 75 yeors, the
Mational Broad casting Compeny wos founded in
1928 by General Electric, RCA, and Westinghaeuse,

fe b Esrama 10e 2me Owner of MEC in 193E In B85, Ak vws
purclizezd by Cens £, wiicd ol whidy owns and
opeatis MEs

Snim Ty off e ool relwark e the 1920s, HEC avcivod
into 0 welosigion Groadoassse in bae $9078 el Se2s0
iwzssa, jsderionand! sneda company. adiiton taihe

MES Telpeion Mol anc thee MEC S&lpvisinn SEtnnsg
Lnseisiean, the cornd i odens CHEC which is tha giobal tooder
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25
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CNBC

AUSTRALIA
a eervico of NBC 2nd Dow Jones

LWL Arratroalia, Trnses o0 the pRovisian 1F L apsl
IO RE-ENINULE DUSineSS v tnd Ingarretion 1o
the b snes corserrnpibsg i SUSERCG onG Hew 2edtg
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GE Consumer & industrial

Appliances

Each year we sell more than
12 million appliances in 150
countries around the world.

Whan you purehase o GE appHlance, you are not 'jusk
baying wnother product from just ansther compray.

(32 gppkoroes vra the el of the Fetory, the see and
conrelimenl of the world’s mreest glam didnry Carmpany.
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GE Consumer & Industrial

Lighting

The rignt light.

Through the utiisotlon of tha vest resources of this
g lobal erganlsotion Lightiteg i oble 1o offor global
techhntogy feqdership in the Rghting market with
rreajor devaloprivnts indesign and spplicetion belng
driven by technology centres in North Amerfca,
Eurcpe iHunzaey| and raw in Shanghal, Ching.

This B NG0E Ieacershn con 0o sonn A ali pridecs
Lhelare rzanelosvered oy oo Basingzs, I recend tmes ¢
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resiked in Lhe defiend of products e raries thel offe:
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e Zealdad, our exoerl Lo o Arcount, Mrnige s o
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GE Consumer & Industrial
Industrial

Offering powerful solutions with
engineering expertise.
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Delivering flexible financing options
to more than 115 million customers

around the world.

FE Maiey, With ossets of more than US$130 &illlon,
Is o leading provider of credit services in 42 couftries,

Qui finanag sl seodicss saclode geisaeclanng, duls bans,
marigages, coedit cords, corporalz travel cnd petchazing
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TEE Mon0y, 2550 in Slamigng, Sonneckhicul, s q esiness
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GE Money
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Sme Shi

seune

Customised credit card programs
for consumer businesses.
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CareCredit
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From people to pets, GE Money
CareCredit provides patient finance for
vision, dental and veterinary procedures.

Potentind Benefits far Healiheara Practices
Tate UK DOLECLE IREIC (205050 1 sy "vast Lo lhe
tregtmnant hey reed,
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with monthy {nstdkiments.
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Sl

Delivering innovative insurance solutions
specifically tailored to the unique needs

of our customers.

Formed it 1968, shiraug the establshmeert of
Hobmark Life, SE Monsy hos aver 34 yeoers Insurdnce
gxperience in the sustralion and New Zealoned
financlel services Industry,
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Lending to the alternative borrower.

&E Money bffers the aemtrallan nortgage markat
Innovative financlng optioks B harme ians,
Wwestment property or consolidating financing,
With an smpdiasis on alternetive moftgage produects,
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GE Money
Motor Loans

From motorcars to motorbikes
to motorboats. GE Money can
get you going.

GE Money is o leoding provider of mctor vehicke Dnar product ronge includes:
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GE Money
Loans
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GE Money assists our customers to
meet the challenges of everyday life
with flexible Personal Loans of over
121 Branches across Austratia.

GE Manhey offers personal loons, home loans, awto
ioans, Insurence, debt consolidotion and credit cards
through our network of caminunity bazad tranches
withln auery state ond teeritery throughow Avstralio?
W bedieve thot custemers should be treated {lke
peaple, not numbers, W pride ouiselves Gh our
strofig local and custormer servioe.
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GE Money
Retail Finance
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GE Money's Retail Finance enables
you to increase your sales!

GE iMoney's fetoil Finance focditiess will allow your
cuglomers o buy those big- ticket itsms they thought
they could vt offord to buy right now,
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Security
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Protecting life, business and property.

GE prowides product solutions that work to address
the solety requirements of indbviduals, arganisotions
and their staff. Qccupationat Health and Sofety,

wor kploce decidents, Security of Premises, Safety

of Assers, Eacotion of Peogle and Duty of Cara all
torm port of the needs that arise for any erganisotion
and should be port of the risk and security snalysis
for any business,
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Water and Process Technologies

Water..

industry depends on it
everything depends on it
we treat it - everywhere,

This brood technelogy capability grcormpasses filter
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Sensing & Fanuc Automation

Providing a comprehensive

infrastructure solution.

3Ensing

Aficdusiny l=aden inthe desun wnd namciucting of sersng

gl s, gevices, nalidmenls, and sysiems chal enabie
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GE Advanced Materials

Plastics
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Customised engineering plastics solutions

Qyer ity years ago, o GE lab chemist, Daniel

Fow, discoverad 1M AN polyrarbonote rasin

- BE advancad Materiats - Plastics’ [GEAM} flagship
pelymer which hds revoiutionized our [lves.
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GE Advanced Moterials

Silicones

World's premier producer and
manufacturer of silicone products.

Sticang has nlwoys been part of the earth,

Fitty uents ago the wosld waos radicolly transforme
by the developrnent of silicone, a poiymer with
exceptional stability and adoptive propecging,
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GE Insurance Solutions
Employers Reinsurance

Corporation

PUBLIC COPY 2005

GF Insurance Sclutions has more than
3,300 employees who serve clients in
28 countries around the world.

Lacal offices include; Sydney, Brisbone and
Malbourne, sustralic and Auckland, Mew Zexlond.
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GE Transportation
Aircraft Engines

FUBLIC CQPY 2004

Powering and servicing
aircraft around the world.

GE Transpartation {GETI - Aircraft Englnes

Is ¢ deadirg Mepuloclurar of [at engines for
carmmercidl and military aitereft and gas turbines
for ship pieputsion, Enging Servicas, a divigion of
GET Aircraft Engines, has operations worldwide
to pravide spare parts, ebgine leasing, angine
owethoul, COMPOnent fepoin atcess0ries services,
phd on-wing support,
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GE Transportation
Rail
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One of the world’s largest suppliers
of locomotives, sighaling systems
and surface transportation equipment

GE Transportstion — Radl $GET) i an 130-2001 certified
compony ang proctloes Sk Slgma guoekity principles.
Zenerol Electric hos designed ond monufacltured
equipment for the rail ord rmealng Industries for

over 100 yBsors.
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Appendix 3 — Memorandum prepared by CRA

PET FlRb AT AL

Memorandum

Tar Miriarn Cean G5 CRA Mo, DOR235.00
Fram: Jarmnes Mellson ancd Hevie Colnsal

[R:13-H Saplember 26, 2006

[t

Sibjest  POINT-OF-SALE FINANCE - MARKET DEEIMITION

EMTRODUCTION

GE Money (GS] it propasing ta purchase Feofic Retail Finance (PRFL. Beit GE 3nd PRF provide,
amang dhee things, faancing producks fo conom ase at tha polnt al z21e of “blg tekel” lboms such 35
wehikes e

+ @E' primey poin-ofsae produet is “Crediking’, which is essenially a card-bas=d revohdng
eradit Facdliby that can b daawn LUpca 31 padiapaling retallers; and

r  PRF&prmay pant-o-sel e product |5 hire parchasa.

You have weed ug for ous view o the demand-slde boundasios of fie product market ine which poink
ofsale Mnenclig products ara sodd 1o end eonssmers, (U e our vew dhat & supfpieidse analyes wouls
e e narkak svan widar, 0.9., M0 vohlels fnance would alac be Inchefed.}

Wa cancludi that pantoteas producds compela wilh cradit cards, personal toans and morganes
talfixgh only consumare vwsth a hioses can awoll Bsmnseiwes of the fest aplion).

AMALYES

IRTRGOUCTFCM
Sedlon 3[14) of tha Commenca Atk defings 2 marke a2

+ o - 8 kel b7 Mo Foatond o goods & sanvksee 86 Wl 5 ofar gopds o sondras tal, dd o ety
oo fendd arnd TR Read MR ST, sl muiesButa b for e

[l in eppoopriata fo reflect on dhe preclimt nature of this defnion. While the SENIF test Is frequenty
usad by competition aushodiles arourd the world a8 tha analylical 1ol tu define maerkets, & te in tha
erd only o tost 1o assid in e walyals a9 ta whether or not the goods o sendges in queation am, as
a matey af faet and commerclal commeon sonse, suhsihfakie Tor esch othee.  In addilion o

FRMWMLEGED AN & OHPIDEMTIAL
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Falpt-of-Sale Finance - Maroat Dafnition
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IHTERNATICNN

Pane 2

conceptual tools, a factnal and comman sensa Appraach is eegulred in order ko dafine Ihe ralecant
market! Market definllan reqgultes consideratlon of the Broedar commesclal and shetegic
envirarment in which fime and custaraera infteract; in the end, what we are seeking b idenlify is
whether anincumbent is si:bject to compstiliva pressure.

CaWPaRISON OF PRODUCTS

If iz clear that & consusrer purchasing 8 "hig toket” tem from a retafler has several techitrea! fnancing
apfions, inctuding: pontof-eale products: eredlt cards; personsl leans, and drawing down on &n
axtsling morpaga. The lssae is whelher these ana economiz substibuies,

The warkus concsumer fnance produsts are differentiated - Table 1 (taken from GE's dearance
applicafion compares the key dimanslons.

Table 1: Coresumin Finance Praducts

Predust Intareet rabe  Imerentdroa Eoeudty  Transection  Cietributton Froxilofa Other
porad? required? LLE B draw-
fdown?
Cankbisad 2% o 24 Tes Mo L i Rifigigra e To b usaid
rmrqlving puzanl Rl
cratil fErtCpatirg
seladers;
ca3h
mdricy
Bty
Hirg 1Tie 24 RECH V&L Lo Ritestars Mo
purchess peetarld
Relaler 174 14 Yas o Lot Retirts Mo
lssued cands  pament
Cresl san kg 20 ey MNiz L Biule; TES Lowady
oo (BiEar EHRENIEIES
branch o~ s cash
wllisile) adwEnda
facity
Personal 13 14 97 M Jaras High Brunchiog Ma
lzan

|:-|J-'i:»:>r.\l2

Tt Trw Towie Raconds o, Fasthved Feconis Malad Merkelng Lid [ 19%8) 2 WZALC, 09-135, the coutt acknosadyad s
imporanca of Yact and cemmuorcal canmensenzy” and el (sl "sebshtdaleiy 05 ker sorcls of dhefiong reckets.

2 Tiwwehalle Lo
pathase 35 ot

¥ Thewebae ;
The nbres|

R B

Lyc)

<o 07 BT 8 COMpAnsan of g g ef ik rekea for exttarent loan ivpas, ackicing hire

SEE2EE T 0T Qives wepkly Elldrgsl qeles Tor the enalor fending InskELtions ke avaiizly ur e preclocla.

= puaoed 16 G GBIl ara Bra IyreeA riange ol Wbs e ceiudng SIgrncem Tulbam | e o e

s teoas sl fordhe wAlo ila an prodat, seeessed on GE2005
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Foint-of-Sate Finance - Market Dafinltlon
Fage 3 INTIREMATINA

MMotgags Tateda T g=H Hieg 1 el oranches Tas Haga

PRt Lk, g Heen s p NG

[txad]or B4 lar saily | B8

b B pevn [t el

(!-‘.‘lul':ag}i' Ko
Caaloxders
W the
ravnes thay
i mhy

Product diffsrentiaticn does not necessarly mean theb two products asa In separate markets, The
prica atwantaga of one may ba offeal by quallty arF other differeniials in favour of the cther. in other
words, bacause of diferentlafion a consumer may be Indifferent between the higherpriced prodect
and Ihe lowar-priced product, and retalive prica changss may induce significant subsihdion.

In the Ausiralian AMH casa, Julice Wiooy stated:?

The asfsance af price diferoniint: betwoon ditecant paodieofs reflecting oifamsmees I quaify o affar
characteridizs of the produsfs, doos not by Asell place lim prediela iy aifferenf markefs The fas of
vihedier af Aot theier are diffaronl erkets 45 Based on whal fepnewns jor woulkd happen] o elher e
darmand or Supply Fida in response bo a change it rafative prica,

i respect of the Brambles merger, the High Coud made the fallowing related comaett (paragraph
125)E

Tire snnip fer doss mofl Gowaver suggest Hal sod syuhaience affer 2 eidie gite change /s &
recessary canafian for choss subsfiutabify. Ths i especially so what prodts are differentizfed faz
&ra crelas A cardbosrdl and whers IRere are agresd Advantages and dicederfages of sach. Thz
rmeare fhaf absalife and refafive pricea sre ol ore component of compamiiy vallie proposiions.

As gan be seen Trom Table 1, the interest rates on point-oF fnence products ar Hgniicanty hlgher
than those an personal foans  Howevar, i can dleo be geen Ehal poinf-ofsale products bhavas
affssttlng advanlages. |n partcular, they offer Inlerest-free pericds and can ba sal up w3hih teo or 86
mirutes in the retaif store. Accardingly, lhe true aosts of beth praducts may be quikte simitar.

It I= al=c sleiking fom Table 1 how simidar a poinf-of-sale card-based rmwobdng credit product is o a
ciedil card. On this soct of analysis, the closest product o GE's Craditling s actualy a eredt card
isared by a bank, io! PRF's kire purchase product.

5 Sraledics Mew Todtand, 2581 Censed a7 Moadsticn and Dwellings

& drada Mrashoes Gomnisan 1 A kinsd T igioas P ) onedss, Fioeeal Cant erhustraka WEYY DETch Heg s
SETeral Civislon (Hearng. Sydnay (8071858, pages 11-1%.
B Brammias Seea JRaeeT § st v The Cyummm s Crnnsioies & Ararligi Court s, CIE L3I, 24 Oelales

ERIT)
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Fointof-Sale Finance - Market Cefinon
P‘age L3 1L TR ETIONAL

We nole that GE and PRF chooze o disblbule some of Bhelr consemer financgng produsta viz
refailers. This does not afect market definitien,  Heterogeneity of diskibution model is a fealure of
meey induskrles. For example, some manufecturars of Bicyds sledhing soll via retailers, while others
st oamr the [nlemet fsee, eg., hdpofwwe krankdirtwearcom, and ofers da both (see, a0,
hitpifuew. -zone.counzft,

EnPIRlcAL EVIDERCE

We e not aware of any data on swifching behaviour fn response to refative prica changas babwaen
these various coosemer findnes preducts.  helead, as por the Brambéler case, we have analyswed
evidence of g, abeit al & relatively high favel dower fevel data deas not appear to be avaitehlel.

Consumer Us= of Finapes

Thamp and Ung (2000} analyse dala an househel hira purchasa and oredit card bomrewing in Maw
Fealand from i678 to 199597 They find that, durieg the 1280 hire purchasa bomosing had a
relatively high chere af tofl howsehold fisbillies (et appresémately 10 percent), which {han
subseguently degiined tp about 4 percent thraughect the $590s  Credd card bomawing as a
perceniage of (odal houssheld liabities remalned steady at about 3 to 4 poroenl Ibroughow ihat
pericd, Fhorp and Ung note that the decling I hlea purchase barrewing wae in pad becouwss it
bacarme posaible to ‘put the car en the house™ (p.22), suppesting substihdability between hire
purchass and mottpags berewdng. Marecwer, Thop and Ung also nole Bat “Eihere is a degrea of
subslitution possibfe bebwean cradit card and HF bomowing for consum er goods” {p 22,

The hira purchase and credit card borowinp data analyead oy Thoop and Ling, and similar dale an
gther househo!d loans, are alga avalfabls fom the Ratarva Bank money, credit and financial stefislics
lableed Llsing data compiled fiom & number of tese tabies" Figurs 1 presants & Hme saries of
various hoysehold d08n producte 8s & percenlage of total housateltl loans. The wertical axis on the
fek af this granh measures the percentage of total heusehold losns of hire purchaesa loans, eredit card
datt, and ather cansumar feans from 1678 to 20479 The ripht-hand vertical akia measurss the
parconlage of househald toans of meortgages only (from 9990 to 2004} end mordgeges @nd other
consumer Ioans combined (from 187 to 1989, wheh dlsaggiegated data for thess bwo poducts were
not available}, Mestgages fypically make up a large proporiion of (otal kousehald loans, and &0 the

¥ T, O @it B Bng (203 Trends in T ledrsehald Aocots end LIEDizhes Snce k916, fapors Qamk of S 7eimd
Teadislive, BI2Y, 17-37.

Bueidle sovnr sl g ] el i S

B g poesist, oonitd e and Iplal hews abald nans @elt ave Jaken iom e Resana Hardts kab% of "Heuzahald haataa:
asgels A kil 1o Decmalar IEE" Soparshe mortgage and ofhed censueer a5 dete dom [R50 b 2005 zra teken
lioraihe frezanee Bank's taole GG, ot housenold deims™  Agaregaad merkgadn and sAlar consimar [oeas dakd irem
|9TE D 1959 zra Laken Bern Thorpa @ Lo (2000), Tably 2, "Tolel langa neilhEicrinans.

S0 tkes GonsmEsFRars are mnshy lamm and reasdrefl Ieans Imm haidss e ik Eaansal irsliuhorzs
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FPoint-of-Sale Financs - Market Defirition
Fage & T EHATIN R

two verficel Bxes Bre bzad to atlew for 2n eader comparzan with cther laans {nene of which makes
up more tham about 10 percent of tofal halrsahold ieans).

Figure : Househeld Ioar products as a pereentege of total househald foans, 1978-2004
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Figure 1 confirme tha Gndings of Therp and Ling: hire purchass barrowlnge dropped eff significanty 1o
& lale 10805, while at the same tima thers was 3 iverease in mordgages and other conaumer lo=ns.
Other shaservollons fom the dete are:

»  Abthe beginning of the period, hite purchass azcounted for aprresimatsly 4 percent of househotd
debt, and peaked af about £1 percantin the mid-1580:. Since the early 19905 &t hat bean ooser

oS percent.

«  In cantrast, attha baginning of the perdod credif cards weare not Used, bul now aggount fo altn st
4 percunt of hodsehold debil,

»  Bacause of the different treatment of the dafa pree ard poct-1980, i is dificult o compare
mottgages beween the hwo perads, However, motgage hance dges appear ko hive Elsen
impartance slhes lhe $980s, coinciding wilk the reduced wee of b purchase,

It is impaortant ko robe that whenever a purchaser with a mortgage (ol iy (pe) pays for a “hig ticket®
itern with cash, he or she is effectivaty finarcng the purchase via the martgzoa. Evan |t the relewant

mortpage fecilify is not of the reveiving creddt fype, that cpah could hava bean used ta reduce e
meortgaga. Mortgages pemit the smoothing of sonssmption asross fme.

Some degraa of cara | needed In drawing conclusiens from this data. kn particular:

PRIVILESED ARD C CNFIDENTIAL
PREPRRED AT THE REOUEST OF COUNSEL
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& New Zealand finance madkets ware haauly regulated prior fo the mid-1080s reforms, and i s
peesible that kehaviour was driven By changes in reguiafion — we have not invesligated this
=10

& Thedata s at an aggregale level, ratfer Lhary at tha retall {eg., “blg tickeE" item} purchase bevel.
Mevaithalecs, the midance Is certainly sugpasbs of substifubablity betareen the main praducts.

Thorp and Ung (2000 node that cradit card layalty pragrammas were widely infceduced in 1988, which
Iz perhaps one reason for the Increase in credit card debt ea & peccarage of total household debt
from 1998,

Evidenoe from Stalistios Mew Fealand's ona-off Household Savings Suregy (HS3), undertaken
terwsan Augiet and November 2091, broadly corroborptes the Breghdown of hausashald dabt
depicted in Figure 1. The retevant data from tha HES o this arnalysis is a breakdown of the tatal
esflmated debt of New Zealanders for the varlous cafegaies, The percentage of tolal debt held by
New Zedand hauseholds for the varosa debt categores |8 shown in Flgura 2.

Flgere 2: Percertage of total debt by categorny, 2001

Sgurny Blatiglics Mew Zealerd. 2001 Fouselnid Savimgs Sumay

L= debr e
Cicde a1 17 TEE

2EM.
Z1aonl aan
al%

tark falal oy
Te%

L Mainamga
B EL

Maote that bank Fepilfies are mate up of overdretts and persenal leans with banks, finance
somganies, budldisg socdetles and credf unlons, Credit card debt refers only to personal oredit cardes.
Hira purchase debf refare to any Hems bought on hire purchese, Other debts are debts that de nat fit
into aRy cthes category and have a wvalue greater than 31000,

PREVELESGED AND CONFIDENTIAL
PREFARED AT THE REQUEST OF COUMEEL
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Consumar Use of Cradi Coids

A breakdown of data on credit card spending is avalakle from the BMNI-MarketView Consumer
Spending Seflas. The data apply only ko BMNZ paresnal eredit card customers, of which Shere are
approximately 500,000 accourding fe arownd 40 percont of all eredd oard spending. !t Thus, while
this analysis does not represent credit cards for Wew Zealand as a whole, i dass pravide an
approximation 23 (o credit tard spending.

The BMI-Matketlfinw data gives 8 breakdown of cradd card spanding by stare fype, Figure 3 showa
the pragortion of tekal credd cart spending (over the patiod July 2001 to July 2005) by dove fype, with
tha key stara typee analyeed for presanl purposes Delng thaes where “Big tiekat® houeshald itame
wiauld typicafly be bowrght 2. deperdment stores, fumifure stores, appliance stores, and recreationgl
goods shoras.Fd Char this tima poerdod, the “hig licke!™ slore fypas made Up appravdmately 28 parcent
efictel eredit cand spending.

Figura 3: Propodion of Cradit Tard Spending by Stora Type, Total for July 2001 10 July 2005

Cirpacimani cirtem
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Hericalion
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Oter Hoplppas
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Wi hava alsa considered how credit card spending gt thase stores has changed over lime. Siglro 4
shows a slight trend dpwards, pardioulasrdy for deparimaent stores, 2

1 B Z-Mie i Vie (20034 "Censoner Spomdng Beros Boclgrognd Fagir, Fabrann,
12 sfsourse, rol 1l purhases 4 such Hors ouid ge "L bekal”, Lol e de nol havs & Baiber Dre ok o,

i3 Spending /st ARt I3 ve iy Seasinat willh d saak dyticn L Ghaslotes pares
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Figure 4! Tima Scrles of Credit Card Spending far "Bty TicHet" Bem Stores, July 2001 to July
2005
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Conaumar Use of larfgages

We Beve not been able ta find ameurate deta on USe by fansumers of morgage tending for
axpecditure on item3 other than the house purchase, We have however found some useful
infomatian fram #tadia arbicles and other soure=s.

The Reserve Barpk cofects dada on the number of fized (&t varlous terms) and floaling raeldantial
motyganes cifered by mortgage lenders (jndudes both benk znd non-bank luaders). The series was
distontinuad in Movember 2004, bub data from that month Indicate 54 percant of the momber of home
loans are fived, while 45 percent are foating. The dafa aise show thet ¥2 parcent of the wvalue of
heme lang are in fixad foans, white the remaiking 24 pergent of the tatal value are in featéing.

These deta do net dive a kiether Breakdown of what propoion af heme loans are rvalveng credit.
Haowewar thare ara same meda artides that do, An adicls in the Sunday Sfar-Times (23 Moventber
HI03) notes that: ¥

Aroured 10% of Bomn Kaas are estimalod fo be Mo revodisng el faclitios

R eRCIERIENS Srby forbhe cizcioinad. Sunoay SeTased, 23 Movamber 2003,

PRVILERED aND CONFIDENTIAL
PREPAREL AT FHE REQUEST OF COHINSEL
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It ig not dear whether this rafers 1o 10 pareant of ihe numker of home loans or 10 pereent of the valus
of home foans. However, from the context of tha adicle it may ba the wilie of home feans, as the
preceding pamgraph quetes Aesene Bank siatistics oh the value of home loans as Tofows:

Edlimates that Wit sockor fl.a, fced hobea pans] comprisar amund 63% of e fofal mobgege mankef
ara corfirmed by Roazene Benk stofidfics whish soy 3570 of lha DB0h mortgage market #5 i fed
products

A dmer artlclz in the Sunday Star-Tirres (30 May 2004) stgpasts Ibhat the percentage of home foans
that ate revelving eesdlt & arownd 28 parcent: 1

0n avergge, rawoiing cadd nakes up 20% of larper o Ians, wih fhe rasf in iced-rate Ioams.

Linforiunetely this aticle does not give any further canbext for whedher this figure refers ba 20 percant
by Aumbet or by vakiee.

Accordingty, 10 percent of value is probably tha mast corservative approximation to use
CONCLUSION

While thera is differentiaion befeeen the vaious point-asala prafucts, credit cards, personal loans
and moigages, Ihey alf hove the seme fundict. Tha emplrical evdence that we hava reviewad
Ihdtealas thak thesa products do compete, and are therefora tn the same market,

13 pole Iheza dale s from oot Apil 2094 51anes ta ificesnca o e purceslga {007 Do e Hesambar 2088 dal v
L e

16 -Taeng charge ofiha rome loan™, Seaesy She Times, 50 ey 004
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Appendix 4 - Finance Companies operating in New
Zealand

EMW Financia! Services New Fealand Limited
»  Bridgecorp Limited

= Canon Finance New Zealand Limited

*  Capital & Merchant Finance Limited

»  DaimlerChryster Services New Zealand Limited
= Damiinion Finance Group Limited

= Dorchester Finance Limlfed

»  Elgers Finance Limlted

»  Eqguitable Mortgages Limited

»  FAl Finance Limted *

= Farmers' Muluat Finance Limited

» Fisher & Pavkal Finance Graup *

s Fyji Xarox Finance Limited

»  GE Finance and insurance *

»  General Motors & Acceptance Carporation
* |pstant Finance New Zealand Limited

= John Deere Cradlt Limited

»  Leasing Salutions Limiled

» Lambard Finance & Irvestments Limited

»  RARAC Finance Limited

»  hhascot Financeo Limited

»  hedical Securities Limited

= MFS Pacific Finance Limited

»  Motar Trade Finances Limited

»  pathans Flnance Limited

v MNationwide Finance Limitad
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v Mew Zealand Flhance Lrmltad

= Nissan Finance New Zealand Limited
= Morth South Finance Limited

»  ORIX MNew Zoaland Lirited

»  Oxford Finance Limitad

»  Pagific Retail Services Limited *

»  PEGE Fingnee Limited

*  Prime Fingnce Limited

»  Primus Financial Services Limited

«  Provinciat Finance LimHed

»  Retail Financial Services Limited *

»  5.H Lock (NZ) Limited

»  Sputh Canterbury Finance Limited

= Speirs Group Limiled

= Sl Laurence Mortgagas Limited

*  Strategls Finance Limited

»  Toyota Finance New Zealand Limkad
»  UDGC Finance Limited

»  Western Bay Finance Limited *

Other financing companies not listed in the 2005 Survey include:
x Finance Mow ™
= Five Star Consumer Fingnoe Ltd *

= Gaeneva Flnance *

*These companles provide consumer finance
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Appendix 5 - Registered banks operating in New Zealand

»  ABMN AMRO Bank MY New Zeatand Banking Group

v ANZ National Bank Limited Group; ANZ Banking Group {New Zealand) Limited; The National Bank of
Mew Zealand Limited

*  ASE Bank Lirmited

» Bank of Mew Zealand

» {itibank, M.A. New Zesfand Branch and Associated Banking Growp
v Commanwealth Bank of Auskralia Meaw Zealand Branch

v [Deutsche Bank AG, Mew Zaaland Group

s Kiwibank Limiled

»  Kookmin Bank Auclland Branch

«  Rahobank Nederland Mew Zeatand Banking Group

*  Rabobank Mew Zealand Limiled

= 5t Gearge Bank of Mew Zealand Liméited (Superbank)

s The Bank of Tokyo-Mifsubishi timited, Auckland Branch

*  The Hongkong and Shanghal Banking Carporation Limited, New Zealand Branch
+ TSR Bank Limiten

s Waslpac Banking Corporation New Zealand Division

F‘éga T8
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Appendix 6 — List of Building Societies operating in New
Zealand

v Sputhern Cross Building Society

» Hastings Building Socisty

= Manchaster Lnity Building Society

= Manawatu Permanant Building Society

»  nternational Building & Investment Society
* Aghburten Building Society

*  Southland Building Sociely

v Nelson Building Society

*  Wairarapa Building Sociely

»  Loan and Bullding Saocrety

«  Mapier Building Society

»  Countrywide Ehdeavour Building Sociely
» Hergtaunga Permanent Building Society

= TTP Unlon Building Saciety (NB, Name changed frarmm ABN Union Building Sociaty)
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Appendix 7 — List of active credif unions in New Zealand

v Alliance Group Credit Union

»  Aotearca Credit Union

v Ashburion Disthict Manchester Unity Credit Union
«  Ashley Districk Manchester Unity Cradit Uinlon

»  Association of Manchester Unity Credit Uniong
= Auckland Bistrict Manchester Unity Credit Urion
= Awhl Credit Unton

»  Baywide Credit Union

» Carbins Credit Union

= Caxton Employees Credit Union

»  Christchurch Emergency Services Credif Union
»  Clerlcat & Indusitial Credif Unlon

»  Credit Union Auckland

= Credit Union Bay Health

«  Credit Union Bay of Plenty

= Credit Unlon Camerbury

»  Credit Union Central

= Credit union foresHands

= Credit Union Hamilton

»  Credid Union Health

*  Credit Union Lakeland

= Credit Union Midcentral

= Credit Union Molnt Maungani

x Credil Unlon Otaga

»  Cradit Linion Tarangki

= Credif Union Waikalto

= Credit Union YWestland

= Druids Friendly Society of Canlerbury N2 Credi Linion
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Flsher & Faykel Credit Linion

Flelcher Chaltenge Employees Credit Union
Harbour Board Staff Credit Union

Harbour Ciky Credit Union

Hiberntan Credlt Unlon

Hutt valley Co-op. Cradit Union

[.0.3F Credit Union

Imvercargill Ucansing Trust Credit Unicn
flanchester Unity Credit Union

fManchester Unily Regional Credil Union
ilarsden Point Refinery Cradit Union

Malson Credit Union

kelson Pork & Industriat Credit Union

MNew Zeatand Association of Credi Linions

Mew Zeatand Fireflghters Cradit Unian

Potice and Families Credit Union

Progressive Cradlt Union

Southland Credit Union

Stealsands Credlt Unian

Taranaki District Manchester Unity Credit Union
Unlon Care Credit Union {now United Credit Union)
Wellingion Bistrict Manchestar Unlty Cradlt Union
Waestforca Credil Linion

Wilgon & Horton Employees Credit Union

Wine Country Cradit Unlen

Wirl Shte Emplovees Cradit Union

PUBLIC COPY 2005
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Appendix 8 - Analysis of Bank Lending

B Personal Services
& Other

B Government &
Public Authaorities

O Commetclal

I Real Estate -
Mortgage

& Agriculture,
Forestry &
Fishing

B Financial,
Investment &
Insurance

E Real Estate -
Consitruction

KEMG Financial fnstituflons Performance Strvey 2008 (p. 31 figure 9.
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Appendix 9 - Credit Card Borrowing Statistics

Pecembaer 2004  Becember 2003
% millions % millions
Total Advances Outstanding 4,210 3,950

The folowing companies provide credit cards:

Arnerican Express

Ak Mational Bank Eid

ASE Bank Limited

Bank of New Zealand

Biners Club (M2} [td

Farmers

Kiwibank 1id

The Warehouss

TSE Bank Liimniled

Westpac Barding Corporation

There is no information avsilable on the receivables assoclaled with credit card debt for each of the
ahove colmpanies.

Soures: Resernve Aenk of New Zesfand websile
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Appendix 10 - Retailer/Financier Relationships

= BB Factory — PRF {makn financier); GE {minor financier)

»  Refravision (some stores anly} — PRF (main financler); GE {minor financier}

r  Retravision {whole group) - GE {main financler), PREFisher & Paykel {minor financiers)
= Farmers — Fisher & Paykel (main financier)

x  Moe] Leaming and Bond & Bond — PRF (main financler]

*  Harvey Morman — GE {main financier} Fisher & Paykel {minor finandier; Flexirant (In-house)
= [Hek Smith ~ Firsnce Now (rmain financler)

= Beds 'R Us - Gilrose Finance {main financier), GE (minor financier)

= Furniturs Clty ~ En howse finence

*  Freedom — GE {main financiar)

» Radiords - GE main financier

= Srriths Gley — in house

= Milre 10 —GE (main financien
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