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10.

What S
11.

Sales Concepts, among other activities, promoted the Envirochip products through
the websites www.radiationchip.co.nz and www.salesconcepts.co.nz/concept-chip
and other marketing channels such as radio and newspaper.

t C Envirochip product from an_nanufacturer

. The product is designed to be attached to
electronic devices such as cell phones, tablets and computers, and is claimed to
remove the adverse effects of the radiation that is said to be omitted by the
products.

The Commission received complaints alleging that the Envirochip product promoted
by Sales Concepts may be fake, have no scientific basis and purport to solve a
problem that has not been established to exist.

During our investigation, the Commission considered the grounds provided by Sales
Concepts on 10 March 2016 in response to the Commission’s request to provide
substantiation for the 12 representations we had concerns about.

ales Concepts told the Commission about the representations

Sales Concepts responded to the Commission’s enquiries by providing the grounds
on which the company had made the representations at issue. We have now
assessed this response. To summarise, the grounds on which Sales Concepts was
basing its claims included:

11.1 Reference to various studies undertaken by third parties about the possible
link between cell phone usage (or other variables) and a number of different
ilinesses or effects;"

11.2  Written materials and photography prepared by-nd relating to
the products, including the alleged impacts that electronic products have on

humans. For example, a PDF titled ‘FAQ’s for Envirochip’ which appears to
have been copied word for word by Sales Concepts in a number of instances;

11.3 Marketing materials used by_to market the products;

11.4 Test results and certifications obtained by_for the Envirochip and
submitted to Sales Concepts; and

11.5 Evidence of communications between Sales Concepts and_
organising supply, predominantly discussing specifications of packaging,
pricing and order sizes. Also included is evidence of Sales Concepts requesting
the product research reports and test results from nd stating to
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This material related to the claims about the impact of electronic goods on humans. The remaining

materials related to the claims about benefits of the Envirochip products.
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12.

13,

_that Sales Concepts intended to get the products independentl
tested in Australia or New Zealand prior to selling them

ng were substantively
T

Sales Concepts also stated that the majority of the information it was relying on
when making the claims was supplied to it b after the Commission’s
substantiation request was received.

Sales Concepts stated that the representations it was maki
reproduced from the language used by nd that
representations in advance.

The representations made by Sales Concepts

14.

Claims

15.

16.

17.
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The 12 representations of concern are listed in Attachment A.
about the impact of electronic goods on humans

The first six claims in that list made by Sales Concepts relate to the impact of

electronic products on humans. The first four claims were headline claims

accompanied by strong imagery which was likely to strengthen the overall message

of the representation. The fifth and sixth claims were clear claims as to the impact of

electronic products, but were not accompanied by imagery. !

The first four claims were available for consumers to view on the home page of the
radiationchip.co.nz website and each claim flashed across the screen in a rotating,
and accumulative manner. By way of example, a cropped screenshot shows one of
the representations and the arrows consumers could use to navigate through the
claims or to read the research:

Cozzce/)f EnvivechiP

HOME ABOUT PRODUCTS HOWIT WORKS CONTACTUS

TESTING &
CERTIFICATION

The Bone Marrow: of '
a Child’'s Head Absorbs ¢

10 Times

More Radiation
than'AdufEi

We consider that the reasonable consumer is likely to interpret all six of these claims
to mean that the claimed illnesses or effects have been proven to occur through the
everyday use of electronic products. These are the representations that Sales
Concepts was asked to substantiate.





















